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TANAK* 


synthetic tanning agents 


NEW CYANAMID Plant Assures Quality, 
Uniformity, Prompt Delivery of 
Naphthalene Type Syntans 


TANAK Synthetic Tanning Agents—time- 
tested in leading tanneries throughout 

the industry—are now being produced in a new 
plant specially equipped to assure the 

utmost in quality and uniformity ... plus 
prompt delivery. 

Let these outstanding naphthalene type syntans 
meet your exacting demands. They may be 
used in both chrome tanning and vegetable 
tanning to produce finer leather and 
improve efficiency in a variety of operations. 
They are supplied in acid and neutral 
grades in both dry and liquid forms to meet 
various requirements. 


Write for Our Informative New Bulletin on TANAK Synthetic 
Tanning Agents...and ask our staff for a demonstration. 


MERICAN Cranamid COMPANY 


INDUSTRIAL CHEMICALS DIVISION 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Manufacturers of CUTRILIN® Bate, TANAK® Synthetic Tan- 
ning Materials, BETASOL® Wetting Agents, and sole dis- 
tributors of TWECOTAN® Tanning Extracts, manufactured 
by Taylor White Extracting Company. 











ee he Style Mead 


You cruise in smooth waters with success- 
ful Spring styles when you specify No. 431 
ADMIRAL BLUE Rosebay Willow Calf 
The on-rushing surge of popularity for this 
leather, reflected in a flood-tide of orders, shows that 


the flagship of the Spring style fleet of footwear colors 
is No. 431 ADMIRAL BLUE Rosebay Willow Calf. 


AMERICAN HIDE anno LEATHER COMPANY 
BOSTON 














a dye to remember 














When Greens are the mode, think of Calcocid Green G 
Conc. You will be highly pleased with the results. 


Calcocid Green G Conc. is well suited for use with all 
types of tannages, particularly for dyeing pastels with 
synthetic tanning materials. It penetrates well, gives 


good uniform coverage, exhausts well, and glazes true. 


Calcocid Green G Cone. is recommended to produce 
shoe upper leathers, both grain and suede, as well as bag 
and garment leathers. 


Your Calco representative is a trained and experienced 
leather colorist. He will be happy to demonstrate, in your 
own plant, the superior working properties of this and 


other dyes in the complete Calco line... to your profit. 


*Trade-mark 


AMERICAN Cpanamid COMPANY 


CALCO CHEMICAL DIVISION 

DYESTUFF DEPARTMENT 

BOUND BROOK, NEW JERSEY 

New York © Chicago ¢ Boston « Philadelphia ¢ Charlotte « Providence 
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This column invites the opinions 
of all L&S readers. 





Who'll Carry The Ball? 

Your “Time-Price Squeeze” edito- 
rial was extremely timely, what with 
the Popular Price Show coming up. 
I fully agree that there should be bet- 
ter buying-selling teamwork between 
shoe manufacturer and retailer via 
some kind of mutual educational pro- 
gram concentrating on this subject. 
Now, if only someone will pick up 
the ball and carry it . 


Harry BRYERSON 
Boston 


Bet Your Gold Teeth 


What with prices doing the mad 
dance of the whirling dervish, you 
can bet your gold teeth that we'll 
get price controls before long. On 
hides and skins for sure—and prob- 
ably on the rest later. While this 
prospect may seem a blessing now, 
the voice of growling agony will grow 
after we live with controls a while. 
We may well be seeing the perma- 
nent doom of free markets and free 
enterprise in America— all because 
business, labor and consumers alike 
refused to heed the call for self- 
control and moderation. 

Jack Lacey 
Milwaukee 


Law Of Assumption 
Shoe and leather business is going 
to be hurt by its self-adopted “Law 
of Assumption.” Packers assume that 
hide dealers and tanners will pay to- 
day’s crazy prices—and they’re right. 
The hide men and tanners assume 
shoe manufacturers will pay their 
price, and the manufacturers assume 
the retailers will pay. All of them 
are right, for they are paying. But 
the “Law of Assumption” will burst 
when the retailer finds the consumer 
refusing to pay the price, or turning 

to lower prices or fewer pairs. 


CARLTON BrICE 
Rochester 
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RAZZLE-DAZZLE OF TOO MANY STYLES 


Fashion-flooding the market is a costly, unsupportable concept 


HEN it comes to shoe styles, 
the industry has been walking 
around blindfolded. As a result, it 
has acquired a wide assortment of 
bruises, bumps, scars and pains. 
Peculiarly, it hasn’t thought of the 
simple expedient of removing the 
blindfold to see where it’s going. If 
it did, it might be amazed to find 
itself groping around in a blind alley. 
This Spring we shall see the great- 
est number and variety of shoe styles 
since prewar. With each season the 
number and variety of these new 
models is increasing at an almost 
frenzied rate. The mad pace is 
based on a theory that a constant 
turnover of this vast variety is essen- 
tial to maintain shoe sales. 


Saturation Point 


Now, of course, variety and turn- 
over of shoe styles do motivate shoe 
sales. They are essential as an in- 
centive for consumers to shop and 
buy. But there is a saturation point 
where the law of diminishing returns 
begins to take potent effect. The in- 
dustry has reached and passed this 
saturation point. When consumers 
are confronted with such an extreme 
number and variety of shoe styles 
they become confused rather than 
inspired. A confused consumer is a 
poor prospect. She is not certain 
what to buy or when to buy. She 
plays it safe, tends toward styles that 
may serve multiple dress purposes. 
Thus the industry’s flood of styles 
defeats its own purpose—the aim to 
create extra pairage sales. 

This maze of styles has long been 
partially responsible for the low- 
profit status of many shoe manufac- 
turers and retailers. In the period 
1926-41, inclusive, the average net 
profit of shoe manufacturers was 2.5 
percent annually. Then, in the war 
period of 1942-45, government re- 
strictions were imposed on shoe styles 
via M-217. Average annual profits 
of shoe manufacturers shot up to 6.2 
percent. In short, when the high 
cost and high risk factors of abun- 
dance of shoe styles were reduced, 
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the industry suddenly found itself 
on a sounder economic footing. 

This is not to imply that reduction 
of shoe styles was solely responsible 
for the improved profit status. Also 
involved was the fact that the indus- 
try was operating on a year-round 
basis, eliminating the traditional 
peaks and valleys of production and 
sales. But it must be admitted that 
reduction of shoe styles did have a 
role in the improved profit position. 
Moreover, production and sales of 
footwear was wholesomely main- 
tained at the traditional three-pairs- 
per-capita consumption pattern. 

In 1946, when the industry set an 
all-time production record of 528,- 
000,000 pairs, a respectable net 
profit of 6.8 was shown by manufac- 
turers. But do not forget that retail- 
ers were hungrily feeding depleted in- 
ventories, and many consumers were 
refurbishing their shoe wardrobes. 
Also, the lid was off wartime price 
controls. 

But in 1947 profits dipped to 6.15 
—still respectable but nevertheless a 
decline. But in 1948 these had fallen 
to 4.1 percent, and in 1949 another 
dip to 3.4 percent. For 1950, profits 
are expected to dip below three per- 
cent. In other words, we seem to be 
getting back to that prewar profit 
average of 2.5 percent. This decline, 
mind you, started in 1947 (after the 
1946 gold rush), when the industry 
was again back to pouring out a con- 
fusing maze of shoe styles. The more 
shoe styles that have been introduced, 
the lower the profits have dipped. 

Has this lavish outpouring of shoe 
styles increased sales and consump- 
tion? Not at all. Consumption has 
kept pace with the traditional _pat- 
tern of approximately three pairs 
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per capita. This pattern has been 
maintained in years of low or high 
number of styles. It appears that 
we have grossly overestimated the 
sales-motivating power of styles. 

What might prove a tremendous 
boon to the industry would be a 
“scientific” study of shoe styles and 
their relation to sales. Just what is 
the saturation point—the point above 
which the law of diminishing returns 
goes to work? If that could be 
found, some gauge established, mil- 
lions of dollars might be saved an- 
nually—to say nothing of reducing 
the industry’s high mortality rate, 
part of which may be ascribed to the 
business risk of too many styles, or 
styles that missed the target. 


Coordination And Authenticity 


The average American woman has 
little idea of how to fashion-coordi- 
nate her footwear with her costume 
except in terms of colors. She has 
little idea of what’s “authentic” in 
shoe fashions for any given season. 
The same, perhaps more emphatically, 
can be said of the men’s field. And 
in the juvenile field the term just 
doesn’t exist. 

We’re simply razzle-dazzling the 
consumer with more styles than she 
knows what to do with—and more 
than we know what to do with. That’s 
one reason why the shoe retailer is 
cursed with the bane of the “bar- 
gain” and “close-out” sale that costs 
him and the whole industry money 
that’s taken out of hard-earned prof- 
its. 

We sorely need to revaluate this 
traditional but blind theory that we 
must flood the market with a deluge 
of styles to maintain or increase 
sales. Analysis shows that the the- 
ory doesn’t work—certainly not to 
the benefit of the industry. The fash- 
ion job of the industry is not to 
razzle-dazzle the consumer to the 
point of confusion, but to inspire 
sales through fashion clarity that can 
be intelligently assimilated and be- 
come a truly inspirational sales force. 
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Methocel: 





‘DID YOU GET YOUR | 





Dept. ME- 
Midland, Michigan 


the Indispensable 
Film Former 






The Dow Chemical Company 
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Do you need a better film former? Try the new Methocel, powdered. Among 
the many advantages of Methocel, its function as a superior film former 
makes it indispensable to the leather industry. 

Methocel (Dow Methylcellulose) is an outstanding pasting material. It is 
clean and uniform, its solutions require a minimum of preservative, and can 
be stored dry indefinitely without change. 

In leather finishing, Methocel can be used to reduce the tack of dressings and 
finishing compounds. Its use in liquid and paste shoe polishes is long estab- 
lished and well known. 

You are undoubtedly familiar with the fibrous form, now try the new Metho- 
cel, powdered. Send in the coupon for your free experimental sample plus 
information on its many profitable applications in the leather industry. 


THE DOW CHEMICAL COMPANY e MIDLAND, MICHIGAN 
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Please send free sample of METHOCEL, for use in___ 





Check viscosity desired: 15, 25, 100, 400, 1500, 4000 cps. 


Name and Title_ 





Firm_ 





Add 
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IMPROVED MAKING OF WoORKSHOES 


New process of cement sidelasting shows 10 distinct advantages 


By Charles W. O'Conor 


Vice-President in Charge of Sales and Service 


A recently developed process of ce- 
ment sidelasting loose-nailed work- 
shoes has aroused the interest of 
leading producers in the men’s shoe 
industry. Already several successful 
installations in the workshoe factories 
of the country’s largest manufactur- 
ers have been completed. 

An analysis of the new method 
shows that the workshoe upper is 
assembled on the last in the usual 
manner. The lasting margin of the 
upper from the puller’s tack to the 
counter tack is then cemented by 
brush or by the use of a spray gun. 
At the same time the lasting margin 
of the innersole is cemented. When 
the adhesive becomes tacky, the shoe 
is presented to the cement sidelaster, 
which lasts each side of the shoe 
from the wings of the counter to the 
puller’s tacks in one rapid operation. 
Following these steps, operations on 
the heel are performed with a heel 
seat laster and on the toe with a con- 
ventional toe lasting machine. 


10 Advantages 


Many advantages are claimed by 
manufacturers in the use of this new 
method. A few of these are listed 
below: 

1..The elimination of tacks or 
staples in the cement sidelasting of 
these shoes results in a lighter more 
flexible shoe. Manufacturers at- 
tempting to lighten their footwear in 
every way possible consider this to 
be an important advancement in the 
manufacture of workshoes. 

2. In cement sidelasting a manu- 
facturer is, in many cases, able to 
use an innersole of lighter weight 
with important savings in material. 
Instances are pointed to where the 
innersole has been reduced as much 
as an iron and a half when a change- 


International Shoe Machinery Corp. 
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over to cement lasting has been com- 
pleted. Heavy innersole board, re- 
quired because of the necessity of 
holding the sidelasting tacks or 
staples in place, can be replaced with 
a lighter more flexible innersole ma- 
terial. 

3. An important factor in prepar- 
ing the shoe to be lasted is that nor- 
mally less leather is required on the 
sides of the shoe for production on 
the Kamborian cement laster as con- 
trasted with more conventional meth- 
ods. The reason for this is that the 
pull of the machine and the special 
feed rolls used to grip the upper ma- 
terial makes full lasting allowances 
unnecessary. 

4. Perhaps the most widely praised 
feature of this type of machine last- 
ing has been the fact that the stretch 
is taken out of the upper, pulling the 
leather down tightly across the in- 
step and lasting the shoe to the wood, 
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particularly in the shank. In addi- 
tion to giving a fine quality appear- 
ance to the shoe when it is on the 
wood, the fact that the stretch has 
been taken out of the leather results 
in a finished shoe which manufactur- 
ers claim “stands up” better than 
shoes produced by conventional 
means. 

5. Another feature of improved 
quality is the distinct featheredge 
that results from cement sidelasting 
by machine. All manufacturers are 
anxious to improve the quality of 
their shoes wherever possible and 
this excellent shoemaking feature has 
been widely acclaimed. 

6. The function of the machine 
results in a smooth bottom to the 
lasted upper. In many factories the 
pounding operation is eliminated, 
thereby preventing possible strain 
and injury to the lasted margins of 
the upper and the insole. At the same 
time there is reduced the possibility 
of damaged shoes which often occurs 
when the pounding operator goes 
over the edge and scars the upper. 
The flat surface of the lasted upper 
gives a better base for the final op- 
erations of positioning the outsole 
and sole-attaching since the outsole 
lays flush against the lasted margin 
of the upper. 

7. Still another operation that this 
method has eliminated on most work- 
shoes is that of anchoring the wings 
of the counter in the assembly oper- 
ation. The Kamborian machine, in 
performing the sidelasting operation, 
is normally able to pull the upper 
material in sufficiently tight at the 
counter wings to make tacking un- 
necessary. 

8. In sidelasting by conventional 
methods, the tacks or staples do not 
always “head-over” when driven 
through the innersole. In these in- 
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stances, an expensive and tedious job 
of snipping off the ends of the tacks 
or staples protruding through the 
innersole inside the shoe, is required. 
The operation used to take place in 
the finishing room. Certain of the 
larger factories had as many as six 
and eight men whose only job was 
to cut off the ends of the tacks or 
staples. In many cases the innersoles 
of workshoes were damaged beyond 
repair. Cement sidelasting, of course, 
eliminates this problem. 

9. Production figures have shown 
that this machine out-produces other 
conventional lasters by as much as 
two and three to one. Most manu- 
facturers are averaging better than 
1200 pairs a day and particularly 
good operators produce as many as 
1500 pairs. To illustrate the over- 
all saving, one company reports that 
17 men performing various opera- 
tions relating to sidelasting before 
the introduction of the machine have 
been replaced by a total of 7 opera- 
tors. In this manufacturer’s opin- 
ion, the quality of the shoe is superior 
to footwear of this type previously 
produced. 

10. Factories using this new 
method do not require a steel bottom 
the entire length of the wooden last 
since plates for the toe and heel last- 
ing operations are sufficient. When 
new lasts are purchased this results 
in a significant saving in metal. 

Although most volume manufac- 
turers are using the new process on 
unlined shoes, cement sidelasting has 
been successful on shoes that have 
linings, and doublers. In the case 
of shoes with linings only, the lining 
material is generally undercut to per- 
mit the upper to lap over the lining 
onto the innersole. This permits a 
firm bond between the upper and 
the innersole, an important factor 
in this type of operation. Most man- 
ufacturers either combine the under- 
cut lining and the upper in the fitting 
room or make sure that the adhesive 
used works down between the edge 
of the lining and the upper in the 
spray or hard cementing operations 
prior to lasting. _ 

In other instances, it has been pos- 
sible to secure an excellent combin- 
ing job of the upper and lining so 
that undercutting is not necessary. 
Some manufacturers run a stitch 
along the lasting margin of the up- 
per and lining to insure that the lin- 
ing will not break away from the 
upper after the shoe has been lasted. 

The advantage of a combined lin- 
ing and upper, whether or not the 
lining is undercut, is that the opera- 
tion of spindling the shoe to pull up 
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the lining prior to lasting is elim- 
inated. 

In those instances where a manu- 
facturer is using a doubler as well 
as a lining, the doubler is cut under 
the upper, and the lining is under the 
doubler. Shoes with doubler and 
lining must be cemented and spin- 
dled with considerable care prior to 
lasting to secure the desired quality. 

One leading manufacturer has 
been in production on this process 


for over a year. Two others have, 
since the first of 1950, turned out 
many thousands of pairs of work- 
shoes on this new method. Not only 
have wear tests given excellent re- 
sults but the finished shoe has been 
pronounced: to be the equal of any 
that can be produced by competitive 
methods and in the opinion of many 
manufacturers, and of retailers as 
well, is of superior quality and work- 
manship. 








Bottom: This shoe has been assembled and pulled over preparatory to side 
lasting. After this operation, the lasting margin of the upper and insole are 
cemented. The cement is allowed to dry until it becomes tacky. The shoe is 
then presented to the machine for the side lasting operation. 

Center: This shoe has been cement sidelasted prior to heel seat lasting and 


bed lasting. 


Top: This shoe has been cement sidelasted, heel seat lasted and bed lasted. 
This new cement sidelasting machine is doing the job more quickly, eco- 
nomically and efficiently at the Huntsville, Ala., plant of General Shoe Corp. 
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SYNTHETIC TANNING MATERIALS 


A report on the three principle types and their effect on tannages 


ANY products being used by the 

tanning industry today are syn- 
thetics. Three types of these synthetics 
have found and will continue to find 
greater uses in the processing of 
leather. They are the tanning aids, 
the exchange or replacement tannins, 
and the resinous materials which are 
referred to as Aminoplasts. 

The tanning aids and the exchange 
tannins are sold under the general 
name of syntans; that is, synthetic 
tanning materials. These two com- 
pounds are tanning materials. How- 
ever, the tanning aids cannot be used 
to replace the vegetable tanning ma- 
terials in the tanning and retanning 
processes, whereas the exchange tan- 
nins can and are being used for this 
purpose. 


Napthalene Syntans 

Practically all of the tanning aids 
are prepared from naphthalene and 
thus are referred to as the naphtha- 
lene syntans. Their preparation es- 
sentially consists of sulfonating the 
naphthalene with sulfuric acid and 
then condensing with formaldehyde. 
They can be obtained as the alkaline 
salt or containing various amounts 
of acids; they can be virtually salt 
free and in a liquid or powder form. 
These chemical and physical charac- 
teristics are dependent upon their 
end use in the tanning processes. 

These tanning aids made as de- 
scribed are reactive through their 
sulfonic acid group which is respon- 
sible for their being water soluble 
and anionic in electrical charge. Tan- 
ning aids can also be prepared from 
phenol by reacting it in the same 
manner as naphthalene. However, 
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their use as such is not extensive be- 
cause phenol is limited in supply, is 
comparatively expensive and the 
phenol products unless chemically 
treated so that substituted phenols 
are used, or a larger molecular 
weight bridging effect is obtained 
prior to sulfonation, are extremely 
sensitive to light and iron. 

The practical use of these Tan- 
ning aids embraces many methods of 
application and some of the more 
important are the following: 

(1) Their use prior to or in con- 
junction with the chrome tanning 
salts results in less astringency or 
drawing effect of the chrome and 
also increased speed of penetration. 
The leather will generally tend to be 
firmer, have a lower shrinkage tem- 
perature and be flatter. 

(2) Their use as_ neutralizing 
agents in the treatment of chrome- 
tanned leather. 

(3) Their use as bleaching or 
whitening agents in the treatment of 
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chrome-tanned leather for making 
chrome whites. 

(4) Their use in conjunction with 
or prior to the application of acid, 
direct or chrome type dyestuffs, vege- 
table extracts, sulfated oils and soap 
fatliquors will tend to increase the 
speed and degree of penetration of 
these products. 

(5) Their use in the vegetable 
tanning processes as bleaching or 
clearing agents and to decrease the 
astringency of vegetable extracts. 

These tanning aids will not exert 
a filling or plumping action on 
chrome-tanned leather. However, by 
varying the condensation chemically, 
products can be made which will be 
capable of accomplishing a filling 
and plumping action on chrome- 
tanned leather. 

The exchange or replacement tan- 
nins, even though referred to as 
syntans, can be used to replace the 
vegetable tannins in the tanning and 
retanning processes. These prod- 
ucts were synthesized and used by 
the Germans to make large quantities 
of both Army and civilian leathers 
during the last war. Essentially these 
products are prepared by reacting 
phenol or phenolic bodies with an 
aldehyde under acidic conditions so 
as to form a water insoluble but 
fusible resin. This resin must then 
be solubilized and this can be ac- 
complished by several methods, the 
most common being treatment with 
sulfuric acid or with sodium bisulfite. 
As the amount of solubilizing agent 
above that necessary to make the 
product water soluble and infinitely 
dilutable is increased, the compound 

(Concluded on Page 34) 


November 25, 1950 





Two of four drums built by Johnson & Carlson 
for Huch Leather Company, Chicago. Drums 
are 97” in diameter, driven by 10 h.p. Electro- 
fluid Drives, directly connected to Link-Belt 
Herringbone Gear Drives. 


\ find this information val- 
() uable. Send for your copy 
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TANNERY BOOSTS OUTPUT 






The Electrofluid Drive is 
one of five different types 
in which Link-Belt Fluid 
Drives are available. Book 
No. 2385 describes and 
suggests applications for 
the Electrofluid Drive, the 
Electrofluid Gearmotor, 
the Fluid Drive, the Fluid 
Gear Drive and the Fluid 
Coupling Drive. You'll 















NOW. 






with LINK-BELT ELECTROFLUID DRIVES 


Capacity of tanning drums has been materially increased and 
Operating costs correspondingly reduced, where Link-Belt 
Electrofluid Drives have been applied. In one tannery, drums 
equipped with Electrofluid Drives handle exactly twice as 
many skins as formerly. 

Mr. Louis J. Huch, president of the Huch Leather Company, 
states in regard to the installation shown above, ‘‘We are 
highly pleased with these installations, and are looking for- 
ward to the time when all of our drums will be equipped with 
Link-Belt Electrofluid Drives.” 

The Link-Belt Electrofluid Drive provides a flexible, fluid 
coupling between motor and driven machine which absorbs 
shock, permits the use of a smaller motor, reduces starting 
current and gives high overload protection. It is simple in 
principle and construction; it presents no maintenance prob- 
lem; wear and breakdown are practically eliminated. 


LINK-BELT COMPANY 


Chicago 9, Indianapolis 6, Philadelphia 40, Atlanta, Houston 1, Minneapolis 5, 





San Francisco 24, Los Angeles 33, Seattle 4, Toronto 8, Johannesburg. 
Offices in Principal Cities. 12, 108 
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PASTING... 


The Granite State Tannery uses a 2% 
to 4% CLEAR FLO (H) concentration 
depending on the type of hide. Most 
tanneries adapt formula to specific 
application. 










SLICKING DOWN... 


Over-all paste application makes his 
job easier. There’s far less squeeze- 
out with a thinner and smoother film. 
More important, less paste penetrates 


the hide fibers. 





STRIPPING... 


A touchy process in any tannery! The 
thin adhesive film, now brittle, yields 
readily without tearing leather and 
with the bulk of the adhesive film re- 
maining on the drying frame. In no 
time at all this frame will be washed 
down and ready for new paste 
application. 








; 
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with CLEAR FLO w pastes 


CLEAR FLO (H) is an improved starch specialty for leather pasting. Properly compounded 
with water and a plasticizer, it produces smooth, non-penetrating films permitting hides to retain 
all their natural body and suppleness. You can actually feel the difference in finished grain 
leather and splits! With CLEAR FLO (H), hides are slicked down, dried and stripped with a 
minimum of effort, while reefing and grain breaking problems are minimized—at unbelievably 








low cost! 


CLEAR FLO (H) pastes cost as little as 44¢ per pound (less even than damaged flour!). It’s 
sold in dry form for economical shipping and ease of handling. Pastes are simply prepared 
with either power stirrer or paddle . . . and stored for prolonged periods with a small amount 


of preservative. Equally effective for hand swabbing or spray gun (air pressure) application. 


CLEAR FLO (H) washes off frames in a jiffy. Similarly, dried grain leather and splits can be 
cleaned up with little wet-back or shrinkage. If you prefer mixtures, you'll find CLEAR FLO (H) 
is completely compatible with other adhesives . . . an extremely versatile pasting starch with all 


types of hides and under varying plant conditions! 


Address: 270 Madison Avenue, NEW YORK 16; 3641 So. Washtenaw Ave., 
CHICAGO 32; 735 Battery St., SAN FRANCISCO 11; and other principal cities. 
In CANADA: National Adhesives (Canada) Ltd. TORONTO and MONTREAL. 
In ENGLAND: National Adhesives, Ltd., SLOUGH. 


THE GRANITE STATE TANNING CO., INC., NASHUA, N. H. DOES A CLEAN PASTING JOB WITH CLEAR FLO (H) 








National Starch Products, Inc. 
270 Madison Ave., New York 16, N. Y. 


We'd like further information on CLEAR FLO (H)! Please have 
your nearest representative call on: 


Mr 





tonal 
STARCH PRODUCTS 
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New IpEAs IN SHOE CONSTRUCTION 


Ways to achieve quality and economy in making footwear 


FLEXIBLE SHOE 
Using a laminated insole to which 
are attached reinforcing strips at the 
outer longitudinal edges of the fore- 
part, for thermoplastic union with 
the upper, a novel method of produc- 





ing a flexible shoe is por to offer 
certain economies in construction. 

Inner longitudinal or marginal 
portions of a pair of reinforced strips 
are stitched, stapled or otherwise at- 
tached to opposite marginal edges 
of a laminated insole—fabric and 
cork or other suitable material—and 
are preferably of reinforced-tape ma- 
terial, thermoplastic-coated. Proper 
lasting allowance is necessary on the 
upper. The outer edges of the rein- 
forcing strips are lifted and then 
stitched or stapled to the upper, and 
if thermoplastic tape is used, heat 
is applied to further strengthen the 
union, when outsole is attached. The 
lasted shoe can then be finished in 
the usual manner. 

It is claimed for this type of shoe 
that its construction assures excep- 
tional flexibility, and the method of 
attaching insole to upper prevents 
the insole from curling later after the 
shoe has been worn, while over- 
coming all danger of buckling. Any 
relatively weak material can be used 
in such a shoe for insole. 


The line drawing indicates the 
principle of the reinforcing strips, 
which are lifted at time of lasting, 
and laid down over the turned under 
portion of the upper. 


Inventor: Joseph A. Hill, New- 
buryport, Mass. Pat. No. 2,518,547. 


GOODYEAR WELT PLATFORM- 
WRAPPED SHOE 


The idea of a Goodyear Welt to 
simulate California appearance and 
comfort is not new, as indicated in 
Figure 1. So far as the insole fitting 
and lasting go, this process is Good- 
year. But a study of Figure 2 re- 
veals how a Goodyear Welt may be 
developed into the best of cushioned 
platform bottoms, comprising wrap- 
per, a reinforcing strip, a platform, 
and a perforated reinforcing sole. 

The wrapper actually is welted on. 
Also, one may note that a stiffer ma- 
terial of fine leather or fibre is welted 
on at the time of attaching the wrap- 
per. This reinforcing strip serves 
to restrain the soft wrapper material 
from becoming lumpy and bunchy 
in the lasting over onto the platform, 
as well as to impart a smooth edge 
and line to the shoe. 

Apparently the platform material 
is composed of the usual cork and 
rubber fabrication cut to the required 
size and wrapper-lasted. But just 
preceding this lasting operation, an- 
other reinforcing agent, a sole, Fig- 
ure 3, may be used for the same pur- 
pose as the top reinforcing strip, in 
this case to keep wrapper and bot- 
tom part of the curved platform in 
long-lived shapeliness. Without this 
sole, the platform would pancake, 


even stretching the wrapper out with 
the platform. 

One may note the cut-out center 
section of the reinforcing sole that 
may be made of any suitable mate- 





rial, as a perforated or porous 
plastic. 

This reinforced sole is provided 
with two openings to receive shank 
rivets. The outsole receives the 
usual stuck-on treatment. There is 
no mention of edge-trimming and 
setting the edge of the outsole, but 
with so exact a construction, pre- 
trimmed and pre-set soles should be 
considered. 


Inventor: I. A. Schmidli, New 
York City; Patent No. 2,434,370. 


CHARMOOZ 


THE PERFECT SUEDE LEATHER 


AMALGAMATED 


WILMINGTON 99, 


BLACK AND COLORS 


LEATHER COS. 





LEATHER and SHOES 


INC. 


DELAWARE 
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for the “platinum of leathers’ — 





genuine shell cordovan — the 
finest for Shoes, Men's Belts, 
Military Belts and Holsters. 
Huch shark print cordovan for 
the tips of Children’s shoes. 


Tk. Huch Leather Co. 


1525 W. HOMER STREET *® CHICAGO 22, ILLINOIS 


KAYE & BARNES, INC., 93 SOUTH ST., BOSTON ° FRED SCHENKENBERG, DALLAS, TEXAS 
A. J. & J. R. COOK, INC., LOS ANGELES and SAN FRANCISCO ® HARRY BLOCH, HAVANA, CUBA 
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the modem way lo afiyply finish 


A new type of leather spraying equipment, known 
as Roto-Spray, manufactured by Proctor & 
Schwartz, Inc., is proving to be a most efficient 
method for this tannery operation. 


The equipment was developed by A. C. Lawrence 
Leather Company and has been employed by that 
firm with marked success for several years. It is 
now being made available to the industry by 
Proctor & Schwartz, who are manufacturing it 
under an exclusive license. 


Leather is conveyed through a spraying chamber 
on a special conveyor made up of flat steel bands, 
butt welded together, making possible easy clean- 
ing. A rotating device, having a vari-speed drive 
and equipped with four spray heads, revolves 
above the conveyor. These spray heads operate 
automatically, each spraying as it passes over 
the leather and shutting off as it extends beyond 
the conveyor. 


Excellent coverage is provided by this modern 
equipment which is easily cleaned and quiet 
in operation. 


The equipment may be operated in range with a 
dryer, making spraying and drying a continuous 
operation. The rotary spray may be used for top 
coats as well as base coats. When brushing out 
is required after spraying, leather is transferred 
by conveyor onto a bolster and again transferred 
by a short conveyor onto the dryer conveyor which 
is made up of a series of individual spring belts. 


If you are interested in the advantages made pos- 
sible by this equipment, we will be pleased to have 
our representative call. By actually visiting your 
plant, he can make an intelligent analysis of your 
needs and on the basis of that, make recom- 
mendations. i 


Much Proctor equipment is covered in full or in part by patents or patents pending. 








PROCTOR & SCHWARTZ - INC - 615 TABOR ROAD - PHILADELPHIA 20 - PA- 

Designers and Manufacturers of Drying Equipment for the Leather Industry 

DRYERS FOR PASTED LEATHER + TOGGLING and DRYING SYSTEMS + CONVEYOR DRYERS - 
EXTRACTING ROLLS » WASHERS and DRYERS FOR CATTLE HAIR 
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Nation’s shoe manufacturers more and 
more concerned with possible failure of retailers to com- 
plete Spring 1951 orders in time for Easter delivery. Warn- 
ing issued this week by Frank S. Shapiro, co-chairman Popu- 
lar Price Shoe Show, indicates retailer orders lagging well 
behind manufacturers’ expectations. 


Despite prospect for normal factory opera- 
tions over next three months, manufacturers will be hard 
pressed to make Easter deliveries unless substantial buying 
is done at Popular Show, the last of the season. Early Easter 
(March 25), Xmas ‘and New Year holidays, all contribute 
to necessity of ordering now or losing Easter sales. 


Retailers’ buying caution justified to some 
extent but time doesn’t allow much more delay. Many 
buyers confused by price and style situation, must revise 
entire lines for Spring. Trouble is predicting consumer 
reaction to higher prices. 


Will consumers turn to lower price, 
cheaper grade shoes in face of rising shoe prices? Or 
will they favor higher price, better quality shoes as measure 
of economy? These are questions shoe buyers must answer 
before placing Spring orders. 


Many buyers not too concerned with pros- 
pect of rising factory prices while they delay, still look 
for Government controls to set ceiling (with possible roll- 
back) by Spring. These are the most short-sighted, actu- 
ally, since Government cannot possibly work out appreciable 
rollback, must allow for high price levels reached by raw- 
stock and other shoe materials which shoe manufacturers 
cannot possibly absorb. Also, price ceiling will probably 
be accompanied by hide and skin allocations, limit available 
shoe supplies. 


Retailers’ worries over Spring sales picture 
not based on economic facts. Despite recent sales 
slowdown (after post-Korean splurge) sales volume is sea- 
sonally normal. Spring outlook highly ecnouraging. Credit 
curbs will continue to hit hard goods buying, shunt con- 
sumers (with more spending money despite rising taxes) 
to soft goods. Shoes and other clothing items to benefit, 
particularly around Spring. 


e td 
Government may be changing its mind 
about holding off hides and skins controls. Industry 


trade groups have been playing down possibility of early 
- controls but price rises of past three weeks have them wor- 
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ried. Tanners’ Council is urging entire. inaustry to go slow, 
for one thing. More to the point is warning issued this week 
by John K. Minnoch, executive director of the National 
Hide Association. 


Minnoch cautioned entire industry against 
pricing its way into controls. This is contrary to Hide 
Association's statements in recent weeks which have sought 
to allay fears of immediate controls. - As Minnoch puts it 
now, “should controls come sooner than was expected, we 
will have only ourselves to blame.” The “we” is. applied 
to packers, hide men and tanners. 


Fact is, as Minnoch suggests, Washington's faith 
in industry's ability to cope with situation is really shaken. 
Government is concerned first with fantastic price rises 
along the line, afraid they will affect production adversely, 
cut down supplies for both military and civilian needs. 
All this has led National Production Authority to call special 
meeting Nov. 29 of Leather Industry Advisory Committee. 
All Government appears to need is another slight nudge 
from runaway prices before clamping down with tight 


controls. 
e 2 


CIO-AFL merger movement has received 
unexpected impetus from results of election, accord- 
ing to Washington insiders. Timetable, recently spread 
over several years, has now been moved up, may come be- 
fore presidential elections in 1952. One reason is obvious 
strength shown by Republicans over most of the country. 
Unions may want to pool strength well before next election, 
present solid front for Democrats. If merger comes true, 
next step will probably see shoe unions getting together 
to iron out policy differences. 


Employment in leather and leather prod- 
ucts industry for Oct. somewhat disturbing to industry 
observers. Labor Department figures place Oct. totals at 
409,000 as compared to 411,000 in Sept. and 410,000 in 
Aug. 


Actual production worker figures even 
more significant, show 3% decrease from Sept. to Oct. 
in contrast to national picture of 54% gain for overall 
employment of production workers. Figures were 370,000 
for Aug., 371,000 for Sept., and 368,000 for Oct. Trend 
is partially seasonal, may also be laid to raids by defense 
industries which need workers badly. As defense program 
progresses, less and less workers will be available to tanners 
and shoe manufacturers. 
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LEATHER INDUSTRY COURTS CONTROLS 





HIDE ASSOCIATION 
HITS RUNAWAY PRICES 


Minnoch Warns Packers And 


Tanners 





The hide and skin, leather and shoe 
industry will price itself into early 
Government controls if the present 
inflationary price trend now threat: 
ening to overwhelm the entire indus- 
try is not halted, John E. Minnoch, 
executive director of the National 
Hide Association, warned this week. 

Minnoch, who has attended several 
recent Government conferences said 
the Administration has been “most 
cooperative in doing everything pos- 
sible to avoid controls on hides and 
leather.” Washington, however, has 
now become “a bit shaken and some- 
what skeptical” of the industry’s 
ability to cope with recent “fantastic 
price increases,” he added. 

“It’s only natural for anyone to 
get as much for his product as he 
can,” Minnoch said, “but the thing 
is being a bit overdone. One thing 
is sure; he will be asking for them 
(controls) if we continue to force 
the prices of our products skywards. 

“There is no doubt about it; we 
are hurrying controls unnecessarily 
through an inflationary upward spiral 
on prices. Should controls come 
sooner than was expected, we will 
have only ourselves to blame.” 

The Hide Association director ac- 
cused packers of playing out their 
string last week by getting a full cent 
advance on hides “all the way across 
the board.” Hide men had no choice 
but to pass the increase along to tan- 
ners and the tanner in turn to the 
shoe manufacturer. The reaction on 
users of leather can hardly be favor- 


able, he declared. 


Sharing the Blame 


“This does not mean that the 
packers are solely responsible for the 
increase in hide prices,” Minnoch 
said. “It can not be said that the 
tanner is guiltless. He has contrib- 
uted to the strength of the market. 

“It is a well known fact that some 
leading tanners have been competing 
against each other for available raw- 
stock from time to time. This has 
helped to send hide prices higher. 
The packer can be expected to sell to 
the highest bidder. 

“Tanners say they are _ losing 
money on the basis of the present 
rawstock market. They add that they 





will either have to get about 5c to 7c 
a foot more for leather or obtain 
hides at lower prices. Still they con- 
tinue to buy rawstock at the prevail- 
ing price levels. It doesn’t make sense. 
Hide men have been getting the 
best possible prices for their prod- 
uct, and probably will continue to do 
so as long as tanners 

“It’s a vicious circle. As long as 
the one who complains about higher 
hide prices continues to buy them at 
those high prices, there is little that 
can be done about it. In other words, 
while the packer and the hide man 
have been getting their price, the 
solution, in the last analysis, rests 
with the tanner. If he stops buying 
rawstock at prices he claims result in 
a loss, the chances are the hide mar- 
ket will level off and perhaps go 
lower. In the meantime, the contest 
continues with packer and hide men 
getting their price from tanners who 
talk about price resistance, but, 
nevertheless, continue to pay the 
prices that are asked. 


The War Effort 

“Washington is a bit shaken and 
somewhat skeptical of the industry’s 
ability to cope with the situation fol- 
lowing recent fantastic price in- 
creases. Can you blame it? It is 
even more concerned about our abil- 
ity to take care of leather demands, 
especially with cuts in production at 
tannery levels. 

“Should we fail in our efforts to 
fulfill all the needs of the military 
and to keep pace with civilian wants 
as well, we could expect nothing else 
but controls, LIFO or no LIFO, 
pricewise and otherwise. The need 
for LIFO is all well and good, but 
it will serve as a very poor excuse 
indeed if we fall down in the war 
effort. Don’t lose sight of the fact 
that the Armed Forces come first. 

“It would seem wise to lend the 
Government every possible coopera- 
tion in its efforts to escape controls 
on hides and leather, while there is 
yet time. 

“Tanners are wondering if there 
is any end to this thing called price 
rise. Can you blame them? Let us 
recognize fully that the National Pro- 
duction Authority in calling a meet- 
ing of the Leather Industry Advisory 
Committee for Washington on Nov. 
29 is cognizant of the need to dis- 
cover the real position the industry 
is in. You may be sure that the sub- 
ject of curbing prices will receive 
paramount consideration. 
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LEATHER WORKERS 
TO SEEK PAY HIKE 





Union To Open Wage Drive 
In New England 


International Fur and Leather 
Workers Union, recently expelled 
from the CIO as “Red-dominated,” 
will shortly launch a drive for a sixth 
postwar wage increase for its leather 
worker-members employed in New 
England tanneries. 

Announcement of the _ intended 
drive was made last week at the 
union’s seventh annual conference 
for District One held at Boston’s Ho- 
tel Touraine. A total of 125 dele- 
gates from 12 locals in Massachu- 
setts, New Hampshire and Rhode 
Island were present at the meeting. 

District Director Isadore Pickman, 
re-elected as president, said rising 
prices, taxes and other inflationary 
trends made the increase necessary. 
He added that the union was the first 
to win a fifth-round wage increase 
last Spring. 

Delegates passed a resolution de- 
nouncing the CIO for “scabherding, 
strike-breaking and raiding.” The 
international union, headed by Ben 
Gold, self-confessed member of the 
Communist Party for the past 25 
years, “resigned” from the CIO last 
Spring, shortly before it was officially © 
expelled. 

Other actions voted at the confer- 
ence were a vote to step up organiz- 
ing activities in New England, op- 
position to a Federal wage freeze, de- 
mand for a price rollback to June 
1950, a strong Federal rent control 
law, repeal of “oppressive anti-labor 
legislation, such as the McCarran and 
Taft-Hartley laws,” and a “far higher 
excess profits tax than recommended 
by President Truman.” 

Workers in tanneries located in 
Peabody, Salem, Danvers, Beverly, 
Lynn, Woburn, Winchester, Nor- 
wood, Boston, Providence, Manches- 
ter, Nashua and Lebanon were rep- 
resented at the convention. 





“It’s high time the industry, start- 
ing with the packer, does something 
about the inflation in the industry. If 
it doesn’t, someone else will—and 
that someone may be the Govern- 
ment. If a word to the wise is sufh- 
cient, stop biting the hand that’s feed- 
ing you.” 
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GOVERNMENT PLANS 
WHOLESALE DIVISION 


Harrison Acts To Avoid 
Shortages 





Establishment of a wholesale trade 
division to keep wholesalers informed 
of defense needs and avoid abrupt 
shortages is planned by the National 
Production Authority, William H. 
Harrison, NPA Administrator, an- 
nounced this week. 

Harrison told 90 wholesalers rep- 
resenting all segments of the indus- 
try that the new division would aim 
at giving adequate service and infor- 
mation to wholesalers “to give as 
much advance notice as possible when 
allocations must be resorted to.” 

The NPA chief stressed the im- 
portance of wholesale distribution to 
the nation’s economy. He did not 
say when the new trade division 
would be ready for operation but 
hinted at an early date. 

H. B. McCoy, assistant NPA Ad- 
ministrator for Industry Operations, 
under whose directions the wholesale 
trade division would come, empha- 
sized the need for industry coopera- 
tion and advice in the formulation 
of regulations. 


Pennsylvania Group Elects 
Officers 


John M. Miller of Hagerstown 
Shoe Co., Hagerstown, Md., was 
elected president of The Central Penn- 
sylvania Shoe and Leather Associa- 
tion at the group’s 13th annual ban- 
quet held Nov. 17 at the Penn-Harris 
Hotel, Harrisburg, Pa. He succeeds 
A. C. Mudge of Hanover Shoe Co., 
Hanover, Pa. 

Some 225 members and visitors 
were present at the meeting during 
which new officers were named. Other 
elections included L. H. Spahr, Willit 
Shoe Co., Halifax, ‘Pa., 1st vice presi- 
dent; John Hungler, Armour Leather 
Co., 2nd vice president; and C. 
Eugene Dellinger, Dellinger Sales 
Co., Reading, Pa., re-elected secre- 
tary-treasurer. 

Directors named for a three-year 
term were: Dellinger, Mudge, D. H. 
Kreider of W. L. Kreider Sons Mfg. 
Co., Palmyra, Hungler, Harry W. 
Mason of Miller-Hess & Co., Inc., 
Akron, and Clyde E. Geberech, Jr. 
of Geberech-Payne Shoe Co., Mt. 
Joy. Twelve other directors were 
carried over. 

A. \C. Mudge served as toastmaster 
while Tommy Richardson of Wil- 
liamsport was guest speaker. 


NOVEMBER SHOE OUTPUT TO SHOW 
8.7% INCREASE OVER LAST YEAR 


Shoe production in Nov. will total 
approximately 38 million pairs or a 
gain of 8.7 percent over Nov., 1949, 
according to a preliminary estimate 
made this week by the Tanners’ 
Council. 

The Council reported that shoe 
manufacturers had again  under- 
estimated their anticipated shoe pro- 
duction in Oct. by reaching a total 
of 41,700,000 pairs, some 5.1 percent 
above Oct. 1949. This brought {first 
10-months 1950 production to 414,- 


448,000 pairs or three percent more 


than in the same period last year. ° 


Based on the Council’s preliminary 
estimate for Nov., the 11-months total 
for 1950 will reach 452,448,000 pairs, 
an increase of 3.4 percent over the 
comparable 1949 period. 

A breakdown of production figures 
indicates the gain during Oct. was 
shared by all shoe groups except boys’ 
and youths’ shoes and “all others,” 
consisting mainly of house slippers. 
The same holds true in 10 months’ 
figures. 





SHOE PRODUCTION ANALYZED 
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Oct., 1950 Oct.,1949 % Change 
8,900 8,300 —- 7.2 
1,600 1,627 — 1.7 
17,300 15,495 +11.6 
4,500 4,163 + 8.1 
3,300 2,673 +235 
a 6,100 7,419 —17.8 
ee 41,700 39,677 + 5.1 
1950 1949 % Change 
84,669 82,437 + 2.7 
14,060 14,433 — 2.6 
188,085 180,304 + 4.3 
49,156 46,450 + 5.8 
31,493 30,389 + 3.6 
as. 46,985 48,440 — 3.0 
ee 414,448 402,453 + 3.0 
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JARMAN URGES 
INCENTIVE TAXES 


Excess Profits Tax Can 
Increase Production 


Taxes used as an all-around in- 
centive can be used to hold down 
inflation, increase goods production 
and raise the standard of living, W. 
Maxey Jarman, chairman of General 
Shoe Corp., told the House Ways and 
Means Committee this week. 

Jarman was invited to appear be- 
fore the committee to present a new 
tax plan based on incentives. 

Maintaining that incentive for 
more production would help the na- 
tion’s defense while helping control 
inflation by providing more goods, 
the General Shoe chairman advocated 
an excess profits tax set up as an in- 
centive to increase production. 

“This incentive in the excess profits 
tax can be handled in several ways,” 
Jarman stated. “The old law set up 
a base for excess profits tix purposes 
of the average dollars earned in cer- 
tain years. A better way would be 
to set up on the average rate of profil 
in relation to the volume of business 
in the selected base years. A manu- 
facturer who earned an average of 
five percent on his volume in the 
base years would have five percent 
of his volume as a base before apply- 
ing excess profits tax. 

“This gives a strong incentive to 
increase the volume of business. If 
the business man increases his profits 
without an increase in production, the 
excess profits tax hits him. But if 
he increases his profits only in pro- 
portion to his increased production, 
he is not penalized by the higher tax 
rate. So there is a great incentive 
for increased production of goods.” 

Jarman asserted that the new ex- 
cess profits tax would lessen incentive 
to increase prices, hold them down 
actually by the desire of each busi- 
ness to increase its volume to avoid 
a higher tax rate. “The increase in 
production of goods will increase 
competition to help keep prices in 
line,” he added. 

“Looked at in another way,” Jar- 
man said, “if the basic cost of raw 
materials and labor increase at such 
a rate that selling prices must in- 
crease, it is even more important to 
have an incentive taxation setup. : 
Under the old tax, if costs advanced 
due to inflation, on the same amount 
of unit production the percentage of 
profit to cost would be greatly re- 
duced. The result would be that a 
part of the capital of a business con- 
cern would be lost without possibility 
of replacement. 





TANNERS' COUNCIL 
- CAUTIONS INDUSTRY 


Current shoe business at either the 
manufacturing or retailing level does 
not warrant the continued strength 
in the hide and skin and leather mar- 
ket, the Tanners’ Council cautions 
this week. 

Pointing out that demand for 
shoes at retail “has only been nor- 
mal” and will not exceed “the basic 


level foreseen at the beginning of 
1950,” the Council called upon the 
entire industry to “Stop, Look and 
Think” before going overboard on 
any course of action. 

“If the basic level of consumption 
is no better than the facts indicate, 
then the net result of all the pressure 
on raw material markets during the 
past four months has been a transfer 
of inventory, at higher prices, from 
tanners to customers. Raw stock 


prices have advanced, tanners have 
been put into a terrific squeeze, an 
exceedingly dangerous situation has 
developed—to what end? Merely to 
put some inventory in customers’ 
hands?” 

The Council emphasized that the 
quantity of leather consumed in terms 
of retail sales and in taking by the 
Government recently is “not signifi- 
cantly greater than before Korea.” 





British Team Feted At Shoe 
Clinic 

The 19-member British Footwear 
Industry Productivity Team visiting 
U. S. shoe factories to study Ameri- 
can shoe production methods began 
its tour of New England shoe centers 
last week by attending an all-day shoe 
clinic held Nov. 17 at the Hotel 
Touraine, Boston. 

The clinic and luncheon, sponsored 
by the New England Shoe and 
Leather Association, featured a list 
of prominent New England manufac- 
turers as speakers. Shoe production 
methods, which enable New England 
annually to produce about one-third 
of the nation’s shoes, were featured. 


Speakers included Joseph Kaplan, 
president of Colonial Tanning Co., 


Boston; A. S. Burg, president of 
A. S. Burg Co., Boston; Harry Freed- 
man, treasurer and factory superin- 
tendent of A. Freedman & Sons, Inc., 
New Bedford, Mass.; Robert Liver- 
nash, personnel director of J. F. Mc- 
Elwain Shoe Co., Nashua, N. H., and 
Maxwell Field, executive vice presi- 
dent of the New England Shoe and 
Leather Association. 


Prominent guests included L. C. 


Barber and William J. Parkyns, re- 
tiring and incoming British Consul 
General of Boston respectively; 
Harry Blake, president of the Boston 
Chamber of Commerce, and other 
city officials. George W. Marriott, 
chairman of the British team and 
Director of Eaton & Co. (Rushden), 


Ltd., was spokesman for the visitors. 








STUDY SHOE PRODUCTION METHODS 











Maine Shoe Workers Seek 
13% Hike 

An eight-point request, including 
a general 13% upward revision of 
wages, was presented the Lewiston- 
Auburn Shoe Manufacturers Asso- 
ciation by the Lewiston-Auburn 
Shoeworkers Protective Association, 
an independent union, at Auburn, 
this week. 

The three hour meeting, ‘first of its 
kind in local shoe industry history, 
was the primary negotiation in the 
re-opening of the contract Dec. 1. 
Manufacturers present at the meet- 
ing said they would answer the 
demands at another conference fol- 
lowing the New York Popular Price 
Shoe Show, Nov. 26 to 30. 

The schedule of demands as handed 
to the manufacturers’ representatives 
was: (1) A general 13% increase in 
wages. (2) Clarification and liberal- 
ization of the vacation pay contract 
clause. (3) Revision of the minimum 
pay to conform with Federal regu- 
lations. (4) Clarification and liberal- 
ization of the holiday pay contract 
clause. (5) Increased company paid 
life insurance coverage from $250 
to $500. (6) Setting of a 90-cents-an- 
hour minimum wage for inspectors 
and packers. (7) Increased sickness 
and accident insurance to $25 a week 
for each employee. (8) Two weeks’ 
vacation with pay for employees with 
more than five years’ service. 

About 3,500 workers in 15 union 
shops will be directly affected by 
the new demands, Mark H. Burke, 


Members of the 19-man (and woman) British shoe productivity team as they 
appeared at the all-day shoe clinic sponsored Nov. 17 in Boston by the New 
England Shoe and Leather Association. The team is presently visiting New 
England shoe factories under ECA sponsorship. 

Seated, left to right: John Percival, Director, J. Percival & Co. Ltd.; James 
Crawford, President, Boot and Shoe Union; Miss May Goodwin, President, 
Women’s Branch Union; George W. Marriott, Team Leader, Chairman, Eaton 
& Co. Ltd.; A. Barker, Assistant Director, Boot and Shoe Manufacturers Feder- 
ation; J. Demeter, Project Manager ECA. 

Standing, left to right: V. DeYoung, Project Secretary ECA; F. Wotton, 
Principal, Northamptonshire Shoe Technical Schools; H. Clements, Secretary, 
Branch of Boot Union; M. Nash, President, Branch of Boot Union; W. Royce, 
Director, Mansfield Shoe Co.; T. Wakeling, Secretary, Branch of Boot Union; 
A. Lawrence, Factory Manager, Upsons Ltd.; J. Price, Factory Manager, 
C. & E. Lewis Ltd.; A. Entwistle, Lancashire Slipper Manufacturers Association; 
A. Rice, Bed Laster; J. Hitch, Factory Manager, Eatoughts Ltd.; A. Bown, 
Director, H. M. Rayne Ltd.; F. Jex, Secretary of Norwick Boot Union. 


executive secretary of the L-A Shoe- 
workers Protective Association said. 
An additional 1,500 workers in non- 
union ships and about 100 employees 
in allied industries will benefit if 
demands are met, Burke said. The 
entire local shoe industry usually 
follows trends set by union shops. 

The Lewiston-Auburn shoe indus- 
try has not received a general increase 
of wages since February, 1947, but 
other employee benefits in the line 
of vacation and holiday pay, accident 
and insurance aid have been awarded. 
All workers are currently given a 
week’s paid vacation. 
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WARN SHOE BUYERS 


Shoe buyers and retailers attend- 
ing the Popular Price Shoe Show in 
New York Nov. 26-30 must complete 
all their orders for Spring 1951 foot- 
wear at the Show if they wish to re- 
ceive deliveries in time for Laster 
delivery, Frank S. Shapiro, co- 
chairman of the Show, warned on 
the eve of the PPSSA opening. 

Shapiro, who is president cf the 
New England Shoe and Leather As- 
sociation, pointed out that the early 
1951 Easter (March 25) together 
with lost time through Christmas and 
New Year holidays would find shoe 
factories “hard pressed” to meet ex- 
pected demand for shoes and com- 
plete shipment by March Ist. 

“Thus it remains the responsibility 
of buyers for the smaller shoe chains 
and department stores, as well as in- 
dependent retailers, to plan to write 
up the orders for their Spring shoes 
at this show, which is the last one of 
the season,” Shapiro declared. 

“Leading shoe merchants state 
that they are planning for an in- 
crease in dollar volume of approxi- 
mately 10 percent during the first 
quarter of next year. This represents 
a pairage equal to, and in some in- 





Close to 200 years of combined service are represented by the four officials 
of Fred Rueping Leather Co., Fond du Lac, Wis., pictured above. One of the 
country’s best known tanners—‘“F. J.” Rueping (seated, center )—completed 
his 62nd year with Rueping on Nov. 1, having started with the firm back in 
1888. Standing are N. L. Adams, left, sales consultant with the firm for 
45 years; Edward Rosenow, retired foreman, veteran of 47 years in the 
Chrome Department; and A. L. Witherell, chief chemist, who has been asso- 
stances a gain up to five percent, over _— ciated with Rueping for 38 years. The Rueping Trail Blazers Club now num- 
unit volume during the first quarter bers 116 members, all possessing gold watches emblematic of 30 or more years 
of 1949.” of service with the company. 


FUEL FOR THE PROFIT ENGINE 





=m Iingineers measure the efficiency of machines with an Input- 


T cromeros Output ratio. So the profit output in business depends chiefly on 


3 RICHMOND | 3 


the energizing potentials of working capital. 


OMPANY \¥ 
mm If money is the matter with the productivity of your business, 
eu we suggest that you investigate the advantages of Crompton 
Factoring. 


FACTORS 





Crompton Factoring generates more working capital quickly — by advancing 
cash against receivables as goods are shipped. This financing simplifies the 
accounts payable problem — credit — every commitment that adds up to better 


customer service. 


Again, Crompton Factoring divorces you from the job of credits — overhead, 
risks and all. It increases the input of managerial energy where it can do the 


most good — to boost the output of net earnings. 
CROMPTON-RICHMOND CoO.,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 





November 25, 1950 LEATHER and SHOES 21 





DEPARTMENT STORE SHOE SALES 
UP FOR FIRST 9 MONTHS 1950 


Sales of women’s shoes in 215 of 
the nation’s leading department stores 
during Sept. ran 10 percent ahead of 
the same month last year, the Fed- 
eral Reserve System reports. For the 
first nine months of the year, sales 
were five percent greater than in the 
comparable 1949 period. 

Children’s shoes did not do as well 
in department stores, running one 
percent ahead of last Sept. and only 


equalling 1941 nine-months sales fig- 
ures, the System report adds. 

Men’s and boys’ shoes and slippers 
in 191 reporting department stores 
were 12 percent ahead of Sept. 1949 
and nine percent ahead of the first 
nine months last year. 

All types of shoes sold in 126 re- 
porting basement stores ran six per- 
cent ahead of Sept. 1949 but only 
one percent ahead for the nine-month 
period. 





MILITARY BIDS AND AWARDS 





Quebracho 

November 27, 1950—Navy Bid 
Invitation No. 7553 — 15,000 lbs. 
Tannin, Quebracho, technical grade, 
powder; tannin content 65% (mini- 
mum) not for shipboard use, packed 
in 100 lb. bags. Stock No. G-51-T- 
4375; A) 10,000 lbs. for delivery to 
Supply officer, Boston Naval Ship- 
yard; B) 5,000 lbs. for Commanding 
officer Naval Supply Depot, Great 
Lakes, Ill. Delivery within 30 days 
after date of contract award. De- 
liveries under contract will be as- 
signed DO ratings. Opening New 
York 10 A.M. For the Navy. 


Shoe Lasts 


November 29, 1950—wNavy In- 
vitation No. 7632, shoe lasts, 25,000 
prs. Opening in New York at 10:00 
a.m., with delivery from 30-90 days 
after receipt of turning models and 
patterns. Deliveries under contract 
will be awarded DO ratings. 


Arctic Boots 
November 30, 1950 — QM-30- 
280-51-671, felt arctic boots, 3,500 
prs. Opening in New York at 11:30 
a.m. with delivery Feb. 28, 1951, tor 
the Marine Corps. 


The report also stated that sales 
of luggage in 264 department stores 
were six percent greater for Sept. 
but lagged behind by one percent for 
the nine months. Handbags and 
small leather goods in 332 depart- 
ment stores were exactly the same 
for the nine months while running 
eight percent ahead of Sept. 1949. 





Colonial Vice President 














Edward Goldfarb, recently elected 
a vice president and comptroller of 
Colonial Tanning Co., Boston patent 
and side leather tanner. Goldfarb 
has been associated with Colonial for 
the past 20 years as credit manager. 


[pal Approximately 750,000 alligator skins 
are estimated to be used annually for 
footwear. 





LEATHER 
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ALWAYS! 











COMPOUNDS *»> LIQUID EXTRACTS 


PORT. 


AMERICAN EXTRACT CO. ..:22" 





GEILICH 





GEILICH LEATHER CO., TAUNTON, MASS. 





LINING LEATHERS 
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CANADIAN SHOE 
FOREMEN HONOR LANG 





North American Group Holds 
Industry Dinner 





Establishing a new industry prece- 
dent, Canadian shoe foremen last 
week honored one of Canada’s out- 
standing tanners. At the annual Tan- 
ners’ and Manufacturers’ Dinner held 
Nov. 16 at the Walper Hotel, Kitch- 
ener, the North American Shoe 
Superintendents’ and Foremen’s As- 
sociation made Louis L. Lang, presi- 
dent of Lang Tanning Co., Kitchener, 
an honorary life member. 

Lang was presented with an en- 
graved certificate by Milton Daub, 
senior Ontario executive of the As- 
sociation, for his “devotion in raising 
the standards of foremanship in the 
industry.” 

Present at the dinner were more 
than 250 members and representa- 
tives of the leather and shoe industry 
who heard guest speaker Irving R. 
Glass, executive vice president of the 
Tanners’ Council of America, discuss 
industry problems. 

Arthur Schell, Ontario Association 
president, presided as chairman, with 
Dick Hermansen, editor of Leather 
Life, as general convener. 

Other head table guests included 
Laurence M. Savage, president of 
W. E. Woelfle Shoe Co.; Wesley 
Beatty, assistant general manager of 
Beardmore and Co.; and Jos. H. 
Lang, chairman of the board, John 
A. Lang and Son. 


ARMY ASKS BIDS ON 
1,200,000 PAIRS BOOTS 


The Army launched its 1951 foot- 
wear buying program with a venge- 
ance this week. Despite its many 
assurances to the trade that shoe 
procurement would be spaced to ease 
pressure on civilian supplies, it is- 
sued a call for a total of 1,200,000 
pairs of russet combat service boots. 

The bid invitation—QM-30-280- 
51-817—was_ received with open 
arms by shoe manufacturers who 
feared a slump in Spring sales. A fat 
contract would keep lucky manufac- 
turers busy turning out Army boots 
for delivery from Dec. 1950 through 
June 1951—the end of the Army’s 
fiscal year. 

Still to come, according to Army 
estimates through June 30, 1951, 
were orders for. another four to five 
million pairs of various types of 
military footwear. Bids on this one 
will be opened at 2:00 p.m., Nov. 
30, in New York. 
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HEADQUARTERS 
For Quality 


SHOE BINDINGS 
Since 1918 


LAWRENCE SCHIFE 
SILK MILLS 


Manufacturers and Distributors of 


FINE-QUALITY NARROW FABRICS 
to the Shoe Trade for 32 Years 


95 Madison Avenue New York 16, N.Y. 


REPRESENTATIVES: 
CHICAGO ROCHESTER CINCINNATI NEW ENGLAND 
Herman Rabin William L. Hall, Inc. George J. Gutjahr Co. Irving Zamcheck 
ST. LOUIS LOS ANGELES MONTREAL HAVANA 


Gene Barnard Edward Rothenberg #H.F.Odell Sales, Ltd. P.C.Fernandez y Cia, Ltd. 
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MONEY-SAVING OFFER 


If you are using or cutting natural JUTE FELT or COMPO 
FELT in quantity, for shoe bottom fillers, or other uses, you 
can save money and obtain prompt delivery by getting in 
touch with us. 


SHAIN & CO. INC. 


Established 1907 
184 LINCOLN STREET, BOSTON 11, MASS. 
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King Testifies For United 
Shoes 


Stanley King, president-emeritus of 
Amherst College and a former execu- 
tive in two shoe manufacturing firms, 
testified this week that United Shoe 
Machinery Corp. made no proposal 
in 1923 to buy out General Shoe 
Machinery Corp. 

King gave his testimony at a 
preliminary session before resump- 
tion Monday, Nov. 27, of the Govern- 
ment’s anti-trust suit against United 
Shoe in Federal District Court, 
Boston. 


The former college head was direc- 
tor in charge of Eastern operations 
for International Shoe Co. at the 
time USMC is alleged to have sought 
to buy out its competitor General 
Shoe Machinery Corp. He told the 
court that he and Frank Y. Gladney 
of St. Louis had met in 1923 with 
Sidney W. Winslow, Jr., then USMC 
vice president, regarding possible sale 
of General’s machinery or patents. 

Corporation attorneys said that 
presentation of the USMC defense 
case might require three months. 








SHOE, SLIPPER, RUBBER FOOTWEAR 


MACHINERY 


© COMPO © McKAY ° WELT processes 
WILL BE SHOWN 














at the 
Factory Management 
Conference ; 
ROOM 530—HOTEL NEW YORKER 
Dec. 3-6 
MR. ROSENBLOOM in attendance 
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Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 

Many years of experience together with uniformly high stan- 
dards of production have helped to give HYDRODITE its respected 
position in the leather industry. 

The producers of HYDRODITE invite you to make use of their 
research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 
A. J. 


& J. O. PILAR 
Leather Finish Specialists 


CHAPEL ST. & LISTER AVE., NEWARK, N. J. 
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MAY CHANGE SHOE 
TYPES IN PRICE INDEX 


Government To Study Early 
Revisions 


Shoe types currently used as a 
basis for the Wholesale Price Index 
may shortly be revised, according to 
officials of the Bureau of Labor Sta- 
tistics which makes up the index. 

Decision to change the present list- 
ing resulted from a meeting held in 
New York last week between BLS 
and industry representatives. Vincent 
Covins, Bureau economist who pre- 
sided at the meeting, indicated the 
changes would probably be made 
early in 1951. 

Covins said adoption of a new 
base period of 1947-1949 to replace 
the present 1931 base will necessitate 
the revision. Shoe types listed in the 
1931 base are no longer reliable price 
indicators, he stated. 

Revisions will also be made in hide 
and leather basic listings, with sheep- 
skins no longer included and both 
kidskins and combination tanned 
leathers given more emphasis. 

Shoe changes will probably call for 
elimination of McKay-lasted shoes, 
reduction of men’s types from 11 to 
four, inclusion of playshoes and 
slippers, and greater emphasis on 
women’s cemented shoes. Two chil- 
dren’s types will be used against the 
current one. 

Attending the meetings were John 
H. Patterson, economist of the Na- 
tional Shoe Manufacturers Associa- 
tion, Edward L. Drew of the Tanners’ 
Council, John K. Minnoch of the 
National Hide Association, W. P. 
Callahan of Armour & Co., Russell I. 
Ives of the American Meat Institute, 
C. L. Heselton, Armour Leather Co., 
and Newton A. Ablahat, Bureau of 
Labor Statistics. 


Missouri 

@ Bill Barry, who for the past six 
years has serviced the St. Louis terri- 
tory for Hadley Bros.-Uhl Co. of 
St. Louis, has been transferred to the 
Wisconsin area to service the tanners 
of that territory. Barry will make his 
headquarters in Milwaukee. 


Massachusetts 

® U. S. distribution of leathers pro- 
duced by Carl Freudenberg of 
Weinheim, Germany, has changed as 
of Nov. 1. The line, with the excep- 
tion of suede calf, will be distributed 
through F. C. Donovan, Inc., 192 
South St., Boston, and 47 West 34th 
St., New York City, with representa- 
tion in all U. S. shoe manufacturing 
centers. 
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LEATHER MARKETS STILL CLIMBING; 
TANNERS BEWILDERED BY SQUEEZE 


Almost All Leathers Bring Advances Over Last 


Sole, offal stronger but supply 
tight. Calf more active at higher 
level. Sheep and kid strong. Sides 
continue active. 


New York Markets 


Upper Leather: Prices very firm 
and at new highs due to recent ad- 
vances in hide market. Large spread 
elk starts from 64-66c and down per 
foot with extremes in the 70’s. Sell- 
ers in this area find business very slow 
with their customers lying low on 
buying leather and only taking on 
enough footage for fill-in purposes. 
Many factories had taken care of their 
inventory requirements pretty well 
during July-Aug.-Sept. Business has 
slowed down, and is very slow now 
due to the high price of leather. 

Shoe factories say they cannot pay 
the prices being asked for leather and 
still make a shoe within the price 
range of their customers. Traders fail 
to understand what is making the 
hide market so strong. 

Calfskins: Tanners say that prices 
for suede calfskins are above . what 
most of their customers want to pay 
and therefore their business is con- 
fined to an odd fill-in lot here and 
there. Suede calf quoted $1.35 to 
$1.40 and down for black and colors 
and tanners report these prices do not 
represent replacement values. Very 
few skins are available of the $1.35 
to $1.40 grade but what is available 
is the second grade costing $1.25 and 
down. 

Some business reported in women’s 





weight smooth calf at mostly $1.10 
to $1.15 and down. Better grades of 
smooth start at $1.25 and down but 
much price resistance is being felt on 
this grade leather. Some calfskins 
tanners are thinking seriously of tan- 
ning kid suede in order to put out 
a leather that will satisfy shoe fac- 
tories, price-wise. 

Sheepskins: New business in 
sheepskin linings extremely slow not 
only in the New York area but out 
in Pennsylvania and down East. 
Prices very high with chrome tannages 
of lining leather held 34c and 32c 
and vegetable tanned 32c and 30c. 
Tanners said not looking for sizable 
orders due to the strength in the raw 
stock. Most are making. deliveries 
still on old orders but new orders are 
confined to fill-ins. Novelty trade 
also slow due to high prices of sheep- 
skins. Saddle leather quoted 35- and 
33c per foot. 

Flexible Bends: Market active. 
today and so are the in-soles. Prices 
on 3-4 iron bends 32c, 4-5 iron 40- 
45c and 5-6 iron bends 45-55c. 

Re-tan Sole Leather Bends: 
Good demand noted in the re-tan sole 
leather bend market and prices are 


much higher than those of a week ago. * 


Light bends quoted at 78c per foot, 
heavy 7-8 iron bends 89c per foot 
and 9-10 iron 92c per foot. 

Sole Leather: Offal still having 
a good demand as stocks are very low, 
especially in shoulders. Some tanners 
have no single light shoulders to offer 
while others are asking and getting 





Price and Trends of Leather 














KIND OF LEATHER THIS MONTH YEAR 1949 
WEEK AGO AGO HIGH 
CALF (Men’s HM) ..........ccccccccccccccce. -1610-1.30 1.10-1.30 90-1.06 95-1.15 
CALE GWamen’s) ~.......-:.c0.sesjeseoeceses 1.00-1.25 1.00-1.25 85-1.06 90-1.10 
GRU E SUBBe ococcocesvcescsccsacessass 1,201.35 1.20-1.35 = 1,10-1.20  1.05-1.30 
KID (Black Glazed) ............0..0000000.. 80-1.17; 1.25 80-1.173 1.25 70~1.00 70-1.00 
WED SUPE ooo ooececsckiscoencencssconese 80-95 80-93 70-88 70-90 
PATENT (Extreme) ........0..0ccccccc00. 56-74 56-74 48-56 56-66 
SHEEP (Russet Linings) ................ ; 19-32 19-28 18-22 19-23 
KIPS (Corrected Reg. Finish) ... 72-80 64-73 57-61 57-61 
EXTREMES (Corrected Reg. Finish) 58-66 54-62 45-53 48-53 
WORK ELK (Corrected) ................ 59-65 57-62 44-50 52-56 
SOLE (Light Bends) 87-90 78-82 64-66 68-72 
11 TTT TO i de iy AU ee 51-54 46-50 43-46 44-48 
SHOULDERS (Dble. Rgh.) ............ 80-90 72-80 64-70 64-72 
SPEPES CEG. Stedey o.oo. ccs toacecenees : 36-41 36-41 37-43 39-44 
SPLITS (Finished Linings) ............ . 20-26 20-26 20-23 22-24 
SPLITS (Gussets) .........0..0ccccccccceeeee : 17-22 17-22 17-20 19-20 
WEEDING €34. © VG) oniisccccccicvecsecs 11 11 9 914-10 
LIGHT NATIVE COWS .................. 37-38 34-35 25-26 291% 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock. 
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GEBHARD! 


1 


SOLE- ~GUSSET 
SUEDE | LININGS 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L. GEBHARDT CO. 


416 N. Water St., Milwaukee 1, Wis. 
Phone: Daly 8-6919 


T-VOGEL bedhead Co. 


“gREGON, MILWAUK 
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72c with the heads off. Heads have 
sold to 35c. Single shoulders, heads on, 
nominally quoted 66-68c as to weight 
in the lack of offerings. Double rough 
shoulders very strong and fair busi- 
ness has gone through at 84c. 

Men’s waist belt trade has shown 
less interest lately and welting manu- 
facturers paying 84c. Bellies, cows 
and steers, also strong with good in- 
terest shown. Recent business re- 
ported at 54c-55c for both cows and 
steers. Bends advanced 2c this week 
and quoted 75c for the heavies up to 
90c on the lights. Bends in fair de- 
mand bu. not to the extent of offal. 


Sole Up Again 


The dizzy upward spiral in sole 
leather prices continued on the Boston 
sole leather market this week. Tan- 
ners, faced by last week’s fifth con- 
secutive hide advance, declared them- 
selves helpless in the squeeze, could 
only try to raise their prices to re- 
placement levels. Threat of controls, 
again active, plus continued competi- 
tion from synthetics cannot seem to 
halt climb. Most sole tanners report 
a 2-3c advance over last week’s levels. 
This brings under 8 irons bends to 
around 90c; 8-9 irons to 81c top; and 
9-10 irons up to 75c. The end is not 
yet in sight. 
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UNITED STAY COMPANY, 
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Light Bends: 86-90c 
Medium Bends: 77-81c 
Heavy Bends: 71-75c 


Sole leather tanners of Philadelphia 
report findings business still at a stand- 
still. There is business for factory 
bends at an average flat rate of 75c- 
80c. Heads and bellies short but in 
great demand with bellies going for 
as high as 54c when there are any on 
hand. Prices are so high that tanners 
can’t do business. Hides go higher and 
higher and in turn tanners are forced 
to increase their prices until tanners 
themselves consider prices too high. 


Offal Climbing 


Boston sole leather offal men report 
continued rises over last week—again 
the result of last week’s advances in 
hide market. Steer bellies up an av- 
erage of 2c, now sell up to 54c. One 
mixed carload of steers and cows 
brought 53c. Cows moving at JS3c. 
Single shoulders with heads on keep 
pace; lights generally move in 68-72c 
level; heavies at least 55-60c. Tan- 
nery run double rough shoulders move 
at 86c with some talk of 87c; buyers 
show signs of resistance but can do 


little. Selected light leather prices at 
a top of 90c. ‘Heads and shanks 
steady. 


rake 
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Bellies: Steers: 51-54c; Cows 
51-S53c 

Single shoulders, heads on: 

Light, 68-72c, Heavy, 55-60c 

Double rough shoulders: 80-90c 

Heads: 32-35¢ 

Fore Shanks: 40-42c 

Hind Shanks: 42-45c 


Calf Stronger 

Boston calf leather market finds 
more interest this week as threat of 
advancing prices brings buyers in 
force. General demand plus stronger 
rawstock levels finds tanners raising 
prices (table in past few weeks) by 
another 2c. Women’s weight smooth 
calf quoted all the way to $1.30 now 
but most of these go begging. Buy- 
ers concentrate in lower levels. Men’s 
weights listed up to $1.40 but best 
sales at $1.25 and down. Suede calf 
almost at standstill as tanners claim 
they must get $1.35-$1.40 in black 
and colors. Few buyers bite at these 
prices. 

Men’s weights: B $1.10-1.27; C 
$1.04-1.22; D 94c-$1.16; X 89c- 
$1.06; XX 86c. 

Women’s weights: $1.10 to 1.25; 
C $1.00-1.10; D 95c-$1.05; X 
85c-$1.00; XX 70c-83c 

Suede: $1.25-1.35; 1.20-1.25; 1.10- 
1.15 
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Kid Leathers Moving 


Kid leather tanners of Philadelphia 
report Spring activity getting under- 
way and from now on an increase in 
volume of business is expected. Glazed 
still outselling suede. 

There is some talk of colors, but 
not in the variety sold last year. This 
may materialize but, so far, blue and 
red are the colors sold. There is still 
good ibusiness in black, a little in dark 
brown and some in light tans. In 
men’s weights dark brown is doing 
well. Prices are as quoted last week, 
and for the staple shades, all priced 
leathers find a market; red seems to 
be selling only in the upper brackets. 

Suede going in black and blue, some 
brown. No price changes. Slipper re- 
ported not quite as active as it has 
been. Manufacturers have already 
completed their Christmas work. Cow- 
boy boot manufacturers buying in 
smaller quantity than they have been. 
Prices are unchanged. 

Nothing new reported in linings. 
Very little business done in crushed 
although it is not completely dead, as 
is satin mats at this time. Prices in 
crushed are as quoted last week. 


Current Average Prices 


Suede: 35c-95c 
Glazed: 32c-1.15; 1.25 
Linings: 26c-60c 
Slipper: 35c-75c 
Crushed: 40c-75c¢ 
Satin Mats: 50c-1.20 


Sheep Slower 


Boston sheep leather tanners find 
sales considerably slower this week as 
prices continue upward. Linings sales 
have slowed almost to a walk with 
even orders from cowboy boot man- 
ufacturers conspicuous by absence. 
Further rawstock price advances give 
tanners little choice but buyers show- 
ing evident resistance. Boot linings 
still quoted at 25c; shoe linings 
around 19-26c. Colored quoted 32, 
30 and down. Chrome linings still 
priced at 34c and down but sales are 
few and far between. Hat sweat and 
garment leathers slower. 


Russet linings: 32, 30, 28, 26, 24, 
22, 20, 18,. 16, 1Se 

Colored vegetable linings: 30, 28, 
26,. 24, 23, 19,.17, Be 

Hat sweat: 30, 28, 26, 24c 

Chrome linings: 34, 32, 30, 28, 26c 

Garment grains: 27, 25, 23, 21c 

Garment suede: 28, 26, 24, 22c 


Welting Fair 


New business fair, prices. slightly 
stronger. Regular Goodyear welting 
of 4 by % inches brings 11c; some 
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makers ask more. Double rough shoul- 
ders bring 80c and up, leaves little 
margin for welting men to operate on. 

Specialty welting continues its 
merry way, gathering new orders, get- 
ting into more lines. With the spring 
run barely started, specialties are al- 


ready assured of their biggest spring 
season. Synthetic welting for stitch- 
downs and cheaper welts has steady 
call. Plastic welting enjoys good ‘busi- 
ness in whites for professional shoes, 
and in prestitched types for work and 
sport shoes. Latter type brings 16'4c. 
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= YOU get the BEST 
when you rely upon BARBOUR for \ 


your complete Welting requirements 


OUR 
Koeeuwelly” IN A WIDE RANGE OF DESIGNS 


2 © « «Notched * Scored - Reverse - Pre-stitched Reverse 
Rugged-Edge ° Stout-Edge - Diamond - Doubledeck 
Custom Doubledeck + Dresswelt 
%& GOODYEAR WELTING in all colors and Snowflake 
x WELTINGS FOR EVERY WELT PROCESS 
Silhouwelt + Litthleway * McKay ° Gridlox 
Stitchdown — Beadwelt - Notched Beadwelt 
World’s Largest Manufacturers of Welting 


BARBOUR WELTING COMPANY 
Brockton 66, Mass. 


















“SUPERIOR LEATHERS” 


Chrome Retan Sole Leather 
In bends... shoulders... bellies... outstanding in its waterproofirg 
and long-wearing properties 
Katz Chrome 


and garment purposes. 


The ideal leather for shoe glove... 


Chrome Retan Upper Leather 


A quality shoe leather... water resisting ... easily worked. 


{lso cow and horse sides 
SUPERIOR TANNING CO. 


1254 West Division Street, Chicago 
AGENTS 


0 TALL . 
\ eRe I ay 7 
- Sn 


Chicago, E. Block 28 N. Wells St 
Boston, Slattery Bros - - - 210 South’ St 
New York, Simon Tannenbaum - - = 100 Gold St. 
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Side Leathers Up 

Boston side leather shows effects of 
last week’s packer hide advances all 
along the line. Steadiness of hide mar- 
ket this week only serves to keep 
leathers at new levels. There is some 
price resistance but sales are fairly 
active. Better tannages move. well 
while tannery run lag a bit. Heavy 
aniline extremes do well as do most 
aniline type leathers. Regular finish 
corrected kips and extremes sell a cent 
or two higher. Work elk also moving 
at strong levels. 

Heavy Aniline Extremes: B 68-73; 

C 66-69; D 60-63c 


Other Finishes 


Corrected Kips: B 72-80; C 69-76; 
D 65-72; X 60-69c 

Corrected Extremes: 58-66; 55-64; 
§2-62; 48-58c 

Corrected Large: B 55-63; C 53- 
61; D 51-59; X 48-S55c 

Work Elk: 59-65; 57-63; 55-61c 


Bag, Case and Strap Leather 
} Tanners holding back on. tentative 
plans to announce leather price ad- 
vances, due to the halt in advancing 
prices on raw stock. However, the pos- 
sibility of higher leather prices much 
in evidence. Tanners in Midwest re- 
port that while tanning operations are 
still continuing at a normal rate, 
leather demand not extraordinary. 
Leather price lisings unchanged, but 
rather than just asking prices, they 
represent firm trading levels. 

2% ounce case: 55, 52, 49c 

3 ounce case: 58, 55, 52c 

4 ounce strap: 69, 66, 63c 

5 ounce strap: 73, 70, 67c 
6 ounce strap: 77, 74, 71c 









If it’s new... it’s WESTERN 


Splits Steady 


Boston split leather tanners report 
they are able to get higher prices in 
medium grades as selling activity re- 
mains good. Many tanners prefer to 
hold steady to last week’s levels, hop- 
ing sales will hold. Suedes find fair 
orders at 41c and down for lights; 
heavy suede splits somewhat less ac- 
tive at 47c and down. Finished lin- 
ings are slower with price still at 26c 
and down. Gussets fairly active as are 
retan soles. 

Light suede: 36-41; 34-39; 32-36c 

Heavy suede: 43-47; 41-43; 38-40c 

Retan sole: 40, 38, 35, 33, 30c 

Finished linings: 19-21; 20-23; 22- 

26c - 

Gussets: 17-22c 

Pickled Heavy, 14-15c lb.; Light, 

1244-13 Yc |b. 
Blue splits: Heavy, 15-17c lb.; 
Light, 13-14c Ib. 


Garment Leathers Spotty 


Improvement in raw material busi- 
ness, and at higher prices, but finished 
leathers extremely slow moving at last 
quoted prices. Suede garment leather 
and grain garment leather encounter 
a great deal of price resistance on the 
part of garment manufacturers due 
to the off-season in garment sales. 
Same true in horsehide leathers. How- 
ever, tanners report unchanged price 
structure. ~ 


Suede garment leather: 32, 30, 28c 
Grain garment leather: 31, 29, 26c 
Horsehide leather (avg.) 36, 38c 
Better horsehide grades 40, 42c 











Cutting, Perforating and 
Marking Machines and Dies 


Ribbon Type 
Stitch Marking Machines 


Write for Full Particulars 
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Belting Leathers at Peak 


Philadelphia belting leather tanners 
find themselves in the same situation 
as sole leather tanners. They say the 
situation is absolutely impossible. 
Prices are the highest since 1928 and 
going up. Rough leather tanners 
charging 87c as an average rate for 
shoulders; bend butts go up to 1.25 
and tanners don’t consider that price 
worth quoting officially. 

Curriers find that as a result of high 
prices, orders have died down. All 
Philadelphia curriers have gone along 
with ‘the price increase quoted last 
week. They are now working on piled 
up orders but: new business just isn’t 
materializing. Prices are forcing fac- 
tories to hold out until they are down 
to nothing and must replenish. 

Curriers, however, cannot just stop 
buying. Tanners must use tanning ma- 
terials. They must keep some hides 
going or all of the tanning liquors 
will go bad. However, they are doing 
as little as possible until and unless 
the situation straightens out. 


AVERAGE CURRIED BELTING PRICES 
SUBJECT TO CHANGE 


Curried belting Best Selec. 2nd 3rd 

Butt bends ..... 1.42-1.55 1.28-1.48 1.30-1.32 
Centers 12” ....1.72-1.90 1.68-1.83 1.30-1.40 
Centers 24”-28”. .1.67-1.87 1.61-1.80 1.30-1.47 
Centers 30” ....1.61-1.80 1.56-1.74 1.30-1.44 
Wide sides ..... 1.92-1.46 1.28-1.41 1.21-1.29 


Narrow sides ...1.25-1.30 1.20-1.23 1.13-1.16 
Premiums to be added: ex. heavy 10c; light 
7c; ex. light .4c. 


Work Glove Leathers Firm 


The range of 21, 20 and 19c for 
No. 1, 2 and 3 grades on glove split 
leathers for the work glove industry 
still quoted by Midwestern tanners. 
There are reports that some sales are 
being made at lc higher, but they 
represent a better quality production 
and do not necessarily reflect a 1-cent 
advance in the market. 

Tanners report demand seasonably 
normal and production is selling at 
normal rate. Both the markets on 
horse shanks and cow bellies un- 
changed in their price listings and 
also on shoulder splits. 

Horse Shanks (40-45 avg. ft. 

doz.) 28-30c per sq. ft. 

Horse Shanks (50-55 avg. ft. 

doz.) 29-31c per sq. ft. 

Cow Bellies (40-45 avg. ft. 

doz.) 28-30c per sq. ft. 

Cow Bellies (50-55 avg. ft. 

doz.) 30-32c per sq. ft. 

Shoulder Splits (No. 1, 2, 3) (per 

Ib.) 60, 50, 40c 
Glove Splits (L-M) (No. 1, 2, 3) 
21, 20, 19c 


per 
per 
per 


per 
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HIDE MARKET STEADIES AS 
TRADING PACE SLOWS DOWN 





Packer Hides Hold Line; Calfskins Perk Up With 
214,c Advance 





Heavy cows active; light North- 
em packer calfskins bring 82%. 
Kipskins steady as are sheep pelts. 
Horsehides generally slower. 





Hide futures, the barometer of 
the hide and skin market, re- 
acted almost immediately late 
this week to news that the Ko- 
rean war was nearing its end. 
On Friday, November 24, fu- 
tures on the old contract de- 
clined 160-152 points across 
the board from the previous 
day’s trading while the new con- 
tract fell 191-150 points. Trade 
sources were looking hopefully 
for the slide to serve as a brake 
on hide prices threatening to 
soar out of bounds in the past 
six weeks. Each change of 100 
points in futures is equivalent 
to a le rise or decline. 





Packer Hides Steady 


Big seller was heavy cow selection, 
with approximately 8,500 trading at 
steady money. Chicago, Milwaukee, 
Omaha and Sioux City takeoff bring- 
ing 341/2c, and St. Paul production (a 
premium point). selling at 35c, Chi- 
cago basis. Light native cow trading 


totaled only 3,200 at steady prices, 
with sales involving 2,000 St. Louis at 
38c, and 1,200 St. Pauls at 37c, Chi- 
cago basis. Branded cow sales of 5,400 
consisted of all Northern production 
at 34c, with no light average sales 
noted. Last sales of light average at 
3414c last week. 

In other native selections, about 
5,000 heavy native steers sold steady, 
involving about 4,000 River and Kan- 
sas City at 33¥4c, and about 1,000 
St. Pauls at 34c. Light native steer 
trading totaled 2,500 at 37¥2c, rep- 
resenting 1c advance over last con- 
firmed trading. Price represents de- 
cline of 4c over reported, but un- 
confirmed business last week at 38c. 

In the branded selections, 4,700 
Colorado steers sold steady at 30'%4c, 
1,800 light branded steers at 35 Y2c, 
also steady. 


Calfskins Quicken 

A new calfskin market was estab- 
lished for the big packers late last 
week when about 36,000 Northern 
skins sold at 82'%4c for lights, 77Y2c 
for heavies, and about 8,500 River 
skins sold at 80c for lights, 75c for 
heavies, the latter Chicago basis, but 
the Northerns fob. This trading put 
a little new life into the calf market, 








but outside markets slow to come 
around. Price levels largely unchanged 
in small packers and countries, al- 
though some premium quality offer- 
ings were put out at slightly higher 


LINCOLN 
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Present Week Ago Month Ago Year Ago TA B E R 
Native steers ............ 3314-3714 33-37 3014-34 24 -25 
Ex. light native steers 40 40B 37IAN 29, 
Light native cows ... 37 -38 37-38 34-35 25 -26 PU | | Ps 
Heavy native cows ... 3414-35 3414-35B 3114-32 24 -24% 
Native bulls ............ 24 -2444 24N 21 -21% 18 
: @ Have been meeting the special 
Heavy Texas steers .... 3] -31% 31-31% 284 22 requirements of the Ticenes ten 
Light Texas steers .... 3514 3412N 31% 23 1859... Write for Builetin TP-629. 
Ex. light Texas steers 38IAN 371.4N 3444 264 
Butt branded steers . 31 -31% 31 28, 22 PUMP CO 
Colorado steers ........ 30% 30% 28 21% TA B . Est un 
Branded cows ............ 34 -34% 34-34, 3114-32 2314-24 ‘ 
Branded bulls ..... 23-2314 23N 20 -201%4 17 300 Elm Street Buffalo, N. Y. 
Packer calfskins ........ 77142-8212 75-80 75 -80 55 -6714 eee | 
Chicago city calfskins 58 -60 58 -60 58 -60 40 
Packer kipskins ........ 55 -60 60 60 45 
HIDE FUTURES - 
COMMODITY EXCHANGE, INC., FUTURES MARKET Brazilran Leathers 
Close Close High Low Net 
Nov. 24 Nov. 16 For Week For Week Change Ask 
TOCA DOE 555555550555 sesseaexesscsaes 28.15T 30.50T 30.85 28.15 —135 
NMI oc dcavpscanecevexcypresensesectess 27.95T  29.61B 30.50 27.95 —166 H H 
es ad od ees 27.65T  29.40B 30.10 28.10 — Schlossinger & Cia. Ltda. 
SUMINOSINIION os coco Sos eaasnecsesccncceces ee — — — _— 
RUMI «cs sivoxc'oacascuyscctvncwseesses 27.50B 29.40B 29.60 28.70 —190 s 
AcE ee ee 27.25B 29.00B 29.50 27.75 —175 Caixa Postal 917 
IR RE erates 27.05B  28.80B 29.50 27.60 —— 75 . 
MNES Scr OL ha dia Set ccecaes 26.90B 28.60B ee —170 Sae Paulo, Brazil 
Total Sales: 340 lots | 
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levels. Small packer allweights of- 
fered around 67 to 70c, best bids 
around 65c, untrimmed basis, fob. 
Country calf is nominally figured 
around 43c. 

New York trimmed packer calf- 
skins quotable at $4.50, $5.25, $6.25, 
$7.15 and $9.35 for 3/4’s, 4 /5’s, 
§/7’s, 7/9’s and 9/12’s respectively. 
Collector skins are quoted at $3.70, 
$4.50, $5.50, $6.50 and $8.50 respec- 
tively. 


Kipskins Steady 

The packer kip market steady. No 
new offerings. Market will stand little 
chance of further change until pack- 
ers can find something around to put 
out for the tanners. Prices unchanged 
in the untrimmed and standard trim 
lines. 

New York trimmed packer kipskins 
quoted at $10.75 and $12.75 for 
12/17’s and 17’s and up, respectively. 
Collector skins quoted at $9.50 and 
$10 respectively. 


Small Packer Hides Spotty 

Small packer market turned off this 
week with the steadying of the big 
packer market. Bids not heard, al- 
though some buyers’ ideas of the mar- 
ket were as much as 2c less than heard 
last week. Market extremely indefi- 
nite. The minute buyers knew that 
big packer hides were not going to ad- 
vance further the underlying price 
resistance, which has been around but 
stymied due to presence of a sufficient 
number of buyers around the market 


to pay more money for hides each 
week, broke out in good form and 
caused a general withdrawal of bids 
and a blooming of offerings heretofore 
kept under cover pending a higher 
market. With demand about equally 
poor for all selections, prices were 
largely unestablished. The market is 
nominally 35c for 48/50 lb. average 
allweight native steers and cows, se- 
lected basis, fob shipping points. 


Country Hides Quiet 

Tanners pulled out of the market 
late last week and yet to make an ap- 
pearance in market this week.. Their 
attitude has partially been influenced 
by the fact that big packer hides have 
finally sold in fair volume at steady 
prices rather than further sharp ad- 
vances. They have evidently taken 
this change of pace as some sort of a 
“signal” or an indication that trad- 
ing values are about to become read- 
justed downward. 

Due to lack of trading the range 
of last week is now the offering range, 
with even the inside price failing to 
arouse any tanner buying interest. On 
a weight average of 48/50 Ibs. for 
good quality Midwestern country 
hides, offerings are reported at around 
29'4c flat trimmed for 1’s and 2’s, in 
carload lots, fob shipping points. 


Sheep Pelts Steady 
Big packers continue to report sales 
of fall clips and shearlings at steady 
prices. Several cars sold involving 
Fall clips at $4.60, No. 1 shearlings 





129-131 PULASKI STREET 





Why Buy Imperfect Plates? 


STANDARD GUARANTEES THE MOST PERFECT PLATES MADE, 
VARYING NOT MORE THAN | THOUSANDTH OF AN INCH ON 
BOTH SIDES, AT PRICES NO HIGHER THAN iMPERFECT PLATES. 


STANDARD EMBOSSING PLATE Me. C0. 


Since 1888, Manufacturers of 


SOLID STEEL ENGRAVED PLATES 
ELECTROTYPE EMBOSSING PLATES 
SMOOTH PLATES 
ALL SUPPLIES FOR BUILDING BEDS 


NEWARK 5, N. J. 
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at $4.00, No. 2’s at $2.50 and 3’s at 
$1.80. Other sales, however, on the 
No. 2 selection at $2.40, make it a 
quotable range of $2.40 to $2.50. Big 
packer pickled skins are in demand at 
no higher price than $17 per dozen, 
with sellers asking up to $18 per 
dozen, although sales are being made 
at the $17 level. 


Horsehides Slow 


Market slow due to lack of leather 
demand and the wide spread between 
buyers’ and sellers’ price ideas. Good 
quality 65/70 lb. trimmed Northern 
horsehides quoted around $12.25 to 
$12.50 by tanners, depending entirely 
upon quality, with untrimmed lots 
figured about $1.10 more. Fronts 
quoted $8 to $8.25, and up to $8.50. 
Butts selling only sparingly at prices 
ranging from $4 to $4.25, basis 22 
inches and up. 


Reptiles Slower 

Trading has slowed up as not many 
offers received and those made are at 
prices considerably over last sales and 
buyers’ views. India market particu- 
larly has firmed up and some quarters 
are of the opinion it may take $1.00 
to obtain any Madras bark. tanned 
whips, 4 inches up, averaging 414 
inches, 70/30 selection. Last con- 
firmed sales at 97c and while most 
buyers have been taking less, diffi- 
culty in obtaining offers. Skins aver- 
aging 5 inches held at $1.15 and buy- 
ers’ views $1.07-1.10. 

Small lot of 1,500 alum tanned 
ramgodies offered at 15c for 10 inches 
up, averaging 14 inches. Siam market 
firm mainly due to European buying 
and some late reports that Japan has 
also stepped into the market. Aers, 
8 inches and up, usual weights, nom- 
inal at 17c and chouyres at 30-40c, 
as to shippers and lots but heavy 
weights said to be selling to Japan at 
much higher levels. Also, Japan said 
to be paying $1.50 an inch for croco- 
diles as against U. S. views of $1.10- 
ye ie 

The season is just opening up in 
Brazil and all sorts of prices heard 
on back cut tejus. Some quarters have 
ideas of $1.00 fob., while others have 
named 89c fob. for 10/60/30 assort- 
ment and indicated having bids of 85c 
fob. No recent offers of giboias or 
chameleons. 


Dry Sheepskins Firm 

Local selling quarters report buyers 
showing very little interest in raw 
stock, especially at the high prices 
asked by shippers at origin. 

Hair sheep markets firm but rather 
quiet except in’ isolated cases. An 
Auction was held of 72 bales Sudan 
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sheepskins, 5,400 skins. One lot of 42 
bales heavy, dry salted skins, approxi- 
mately 53-Ibs. per dozen sold at 90c 
per skin and 30 bales medium, dry 
salted skins, approximately 43-lbs. per 
dozen sold at 70c per skin. 

Brazil cabrettas firm at origin with 
relatively few offers as not many skins 
coming in. Some business passing in 
regulars at $15.50-16.00 per dozen, 
fob., basis importers. Cape glovers 
moving to England at high prices and 
while some interest is evident, selling 
quarters state they cannot get buyers 
to bid anywhere near the prices paid 
by England. Local agents state they 
are not getting many offers since ship- 
pers have been able to keep well sold 
up by selling their skins to Europe. 
Mcmbasas, Nigerians and Addis- 
abbeba butchers firm but not many 
sales confirmed. Nigerians held at 72c 
for Sokotos and 66c Kanos, basis 
primes and Addis-abbebas at $12.20, 
considered high. 

Wool sheep markets continue firm 
and at the Australian auctions, prices 
were generally two to four pence 
higher at Sydney while at the Mel- 
bourne sales, sheepskins, pelts and fine 
wool advanced two to three pence 
while spring lambs increased two to 
six pence. 

Shearling market strong but trading 
is slow. Most of the mouton tanners 


have been supplying their requirements 
with domestic skins and as those buy- 
ers have eased off in their operations, 
seem to be able to keep supplied even 
with the smaller receipts. 

Papra slats moving moderately well, 
especially 1,000-lbs. on spot, but as 
shippers have advanced their ideas, 
buyers are not quite as aggressive. 
Europe paying $9.00 for 900-lbs. 
Peruvian slats well sold up at origin 
and not many offers received. 


Deerskins Strong 

“Jacks” have firmed up again. 
Small lots of Paras sold at 75c and 
Manaos at 77c fob., basis importers. 
Not many offers being made as ship- 
pers claim to be well sold up. Last 
sales of Central American deerskins 
at 60c fob., but shippers now have 
ideas of 70c fob. Also, New Zealand 
skins have firmed up and last con- 
firmed sales at 101 pence. The firm- 
ness to the market due to buyers 
anticipating government glove con- 
tracts and trying to cover on the raw 
stock. 


Pigskins Unchanged 
Not much interest in Fulton County 
but reports from primary markets, 
especially Brazil, indicate a very strong 
market as shippers report being well 
sold up on sales to Europe and local 
tanners. Relatively few offers received 


of Manaos or Para peccaries. France 
has paid up to $3.00 fob. for Manaos 
greys; considerably above the ideas of 
buyers here. Chaco carpinchos firm 
and shippers asking $3.00-3.10 c&f., 
basis importers for 90/10 selection. 
Buyers ideas around $2.85 c&f., basis 
importers, although some selling quar- 
ters have intimated they could prob- 
ably obtain $3.15 basis manufacturers. 





a) R. H. Macy & Company in 1900 was 
the first department store to install a shoe 
department. 
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ALSO TIMKEN BEARING, LEADED BRONZE, 
BABBITTED, IRON AND MOULDED DRUM BOXES 
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DRUM SPIDERS & FLANGES 
IN ALL SIZE JOURNALS 
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What will be done 
IN 51 ? 


How does the industry see general business conditions 
for 1951? 


What are the production possibilities? 
How will sales compare with 1950? 
Will prices be higher, lower or about the same? 


What will be the effect of government controls and 
regulations? 


Will leather supplies be up, down or about the same? 


What about prices and supplies of the various types of 
leathers? 


What about prices and supplies of hides and skins? 
How will the costs of doing business compare with 1950? 
Will profits be higher, lower, about the same? 


What about plant expansion? 


Will industry promotion change? 


LEATHER and SHOES 


THE ANNUAL FORECAST AND REVIEW ISSUE OF L&S WILL 
ANSWER SCORES OF QUESTIONS LIKE THESE... 
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What readers said about the 1950 Annual Forecast and Review Issue ... 


“A splendid panoramic view of the future” . 


. . “The forecast information is 


exactly what we needed to get the whole picture of the whole industry” ... 


“Now we know how to set our sights” . . 


. “The most thorough job of its 


kind ever done’... You'll praise it, too - - - and use the New L & S Forecast 


Issue to make 1951 a bigger profit year, a year of progress based on knowledge. 


Every part of the leather and shoe industry 
is so closely related to, and dependent 
upon, every other part — from the supply 
of hides and skins, through every step of 
the tanning process, to the manufacture 
and sale of shoes and other leather goods 
— that every executive in every part of the 
industry must know what's going on all 
along the line if he is to be truly well- 
informed. 


Every issue of Leather and Shoes brings you 
ALL the news, ALL the market information, 
ALL the features on ALL phases of leather 


and shoe production and sales. 


Once each year L & S rounds up the opin- 
ion of key readers in all parts of the indus- 
try on those basic details of supply and 
demand, costs and prices, production and 
sales, which make it easy for leather and 
shoe executives to study each other's prob- 
lems and relate them to their own. The re- 


sult is better understanding, better plan- 
ning in buying, production and sales — a 
better industry making better products at 
greater profit to all. 


In its December 30 issue, Leather and Shoes 
will again present its Annual Forecast and 
Review Issue — based upon a nation-wide 
survey of the opinion of its readers on the 
important questions affecting the over-all 
progress planning of the industry for the 
year 1951. 


It will be another great milestone in the 
service of this publication to the ENTIRE 
industry — a service which will bring into 
sharp focus the thinking of key executives 
— a service you will use every day for 
months to come to check and re-check 
YOUR planning for a better year. 

Watch for the December 30 issue. It will 
put you abreast of the times and keep you 
there. 














LEATHER SHOES 


300 WEST ADAMS STREET 


° CHICAGO 6, ILL. 














If you have a product or service to sell to shoe and leather industry executives, be sure 


your advertising message appears in the December 30 issue. 


Check your schedules 


now and send your space reservation at once. 
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SYNTHETIC TANNING 
(Concluded from Page 10) 


tends to perform less as an exchange 
tannin and more as a tanning aid. 
At the present time there are com- 
paratively few of these products 
being offered to the American tan- 
ner, but in the event the cost of 
phenol would be reduced and the 
supply increased there would be 
available many new products of this 
type. 

At present their use has been re- 
stricted to that of an additive to the 
vegetable extracts and as such will 


increase the grain strength of chrome 
leather when used in conjunction 
with the vegetable extracts in retan- 
ning, increase the speed of penetra- 
tion of vegetable extracts and de- 
crease the sludge in the rockers in 
the tanning of vegetable leathers. 
The aminoplasts are another class 
of resinous products which are find- 
ing and will find a larger outlet for 
use in the tanning processes. Essen- 
tially these products are nitrogenous 
compounds having an active amino 
or amido group which will on re- 
action with aldehydes form resinous 
compounds. The contention has 





~ YOUC 


AN ALWAYS RELY 


ON THESE 






Sulphonated 
Neatsfoot Oils 


Sperm Oils 


Sulphonated | 


been that if a product is suitable for 
tanning sole leather then it should 
also be suitable for retanning chrome 
leather. Insofar as the vegetable 
tanning materials and the exchange 
tannins are concerned, this is essen- 
tially true. However, in the case of 
the aminoplasts this is not true, in 
that while certain of these resins can 
be adapted to perform a tanning ac- 
tion, they as a rule cannot be used 
to retan chrome leather. 

The main advantage to the use of 
these tanning aminoplasts, even 
though they can be used as inde- 
pendent tanning agents, is when 
being used in conjunction with the 
other metal tanning salts of alumi- 
num, titanium, iron and _ silicon. 
These metal salts are in themselves 
not capable of replacing the chro- 
mium tanning salts. But they can be 
chemically treated in such a manner 
that when used in conjunction with 
certain of these aminoplasts, leathers 
can be made which are comparable 
to those being made with chrome. 
In fact, these leathers are superior in 
certain respects such as fullness as 
determined by gauge. 

In the preparation of these amino- 
plast resins for use in retanning 
chrome leather it is essential that 
three basic features be present in 
the compound. 

They are: 

(1) The material must be sub- 
stantive to or have affinity for chrome 
tanned leather; 

(2) It must be capable of being 
converted readily from a water sol- 
uble to a water insoluble form; 

(3) This conversion from a water 
soluble to a water insoluble form 
should preferably not be a polymeri- 
zation process because if uniform 
results are to be obtained from a 
polymerization process the factors 
such as pH, distribution of acid in 
leather, temperature, salt concentra- 
tion and dilution must be kept con- 
stant. 

The development of a material 
answering all of the above require- 








ments has resulted in, when applied 
on chrome-tanned leather, excellent 
results in that the finished leathers 
were equal to the leathers retanned 
with vegetable extracts or the ex- 
change tannins. 

One of the main advantages re- 
sulting from the development of these 
materials is that today chrome white 
leathers can be made having the 
same general characteristics as vege- 
table retanned leathers but having 
| the same or increased degree of 
whiteness as the chrome white leather 
being made today. 


Also 
Cold Test Neatsfoot Oils, all grades 


Split Oils « Fat Liquors ¢ Tannery Specialties 


Makers of Polysans* non-ionic fatty oils | 












WHLTENAN ih 


~ CONSHOHOCKEN, PA. 
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DEPENDABLE SOURCES 


Strategically Located 








Each of our five, strategically located heel- | America’s Style leaders in every price range 
making plants is equipped with the special count on Mears wood heel blocks for de- 
machinery required to produce wood heel _pendability of performance. 

blocks. It is our practice to work closely e 

with those who cover wood heels in provid- 


ing samples and service plus quality. A de- FRED W. MEARS ° 
pendable source and a dependable product HJEEL COMPAN ve INC. 


MEANS MEARS. GENERAL OFFICES, LAWRENCE, MASS. 


PLANTS AT TROY, MO. ° ST. LOUIS, MO. * SO. CHARLESTON, OHIO 
ERVING, MASS. °* CONWAY, NEW HAMPSHIRE 
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News Quicks 


About people and happenings coast to coast 





Missouri 


@ Mid West Footwear, Inc., has 
been incorporated under Missouri laws 
to manufacture women’s sliplasted 
casuals and house slippers at 328 
Manion St., Sullivan. Principals are 
Leo B. Hollander, president; Leo A. 
Politte, vice president; and J. H. 
Mueller, secretary-treasurer. 

® Mendle Box Wrap and Label 
Corp., St. Louis, announces that 
Melori Shoe Corp., Boston, was 
awarded first prize in the contest for 
America’s most beautiful shoe box 
held at the National Shoe Fair. Me- 
lori’s “Toni Drake” carton was ad- 
judged winner. Second award went 
to Foot Delight Shoe Co., Inc., Bev- 
erly, Mass., while Ansonia of New 
York City won third award. 

® Bertrand Press is resigning as 
sales manager of the Adventurer divi- 
sion of Merrimack Shoe Co., Lowell, 
Mass. Press expects to open a sales 
office at the Hotel Lennox, St. Louis, 
where he will represent various shoe 
manufacturers. 


Pennsylvania 


® Clarence M. Schmitz has been 
appointed district manager of the 
United Shoe Machinery Corp. of- 
fice at Harrisburg, where he succeeds 
Clarence E. Roeder, who has resigned. 
Originally employed by USMC’s Chi- 
cago office in 1918, Schmitz served 
in various capacities, including direc- 
tor of sales, until he was appointed 
assistant Chicago district manager in 
1946. 

© Chattel mortgagee’s sale of assets 
of Cataldi Shoe Mfg. Co., Inc., 
Philadelphia footwear manufacturer, 
was held on the premises at 106 Cot- 
ton St., last week. 


Ohio 

® Selby Shoe Co., Portsmouth, has 
announced the following promotions: 
Allen P. Sisson, formerly supervisor 
of wage rates, to production man- 
ager; Harry E. Deist, formerly senior 
standards engineer, now takes over 
wage rates; W. Edward Lawson, 
veteran advertising manager, to sales 
manager of Styl-Eez and Easy Goer 
Division; James Trone, to advertis- 
ing manager; and Willard Hays, 
production control manager, to assist- 
ant manager of the Physical Culture 
Division. 


36 


® Officers and employes of the 
Walker T. Dickerson Co., Columbus, 
shoe manufacturer, recently tendered 
a farewell party to Owen H. Dick- 
erson, the firm’s vice president and 
sales manager who has returned to 
active duty with the Marine Corps. 

® Forest L. Williams, chairman of 
the board, Williams Mfg. Co.,. Ports- 
mouth shoe manufacturer, has been 
re-elected a director of the Ohio 
Chamber of Commerce. 

® George W. Vaught, financial vice 
president of The B. F. Goodrich Co. 
since 1940, will retire on Dec. 31. 


New Jersey 


® American Cyanamid Co., Calco 
Chemical Division, Bound Brook, has 
appointed David T. Cornfoot as as- 
sistant to the manager for the Boston 
office and W. E. Small as assistant to 
the manager for the Providence office. 
Cameron Mackenzie has been named 
to a new post with the responsibility 
for coordinating certain activities be- 
tween the Calco plant and the Boston 
and Providence sales offices. 


Maine 

® Town officials of Harrison report 
a new plant manufacturing leather 
products will locate there next Spring. 
The new firm will employ about 25 
persons at first. Owners are Louis 
and Lona Underberger of Lynn, Mass., 
moccasin manufacturers, who will 
move their Lynn plant and equipment 
to Harrison shortly. 


Wisconsin 


® Close to 350 persons were guests at 
the open house held recently at the 
new Musebeck Shoe Co. plant in 
Oconomowoc. The firm is manufac- 
turer of Health Spot shoes. 


Michigan 
® Dell Craft Shoe & Slipper Co., 
Manistee shoe maunfacturer, has been 
organized by A. Della Pia, formerly 
of the Della Pia Shoe & Slipper Co., 
it is reported. 


New Hampshire 
® Brezner Tanning Corp. has be- 
gun construction of a new addition 
for its Penacook plant. The addition 
is expected to cost $150,000 and will 
make possible the installation of a new 
tanning process. 
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@ The Newport plant of Interna- 
tional Shoe Co. is closing down tem- 
porarily to permit conversion to men’s. 
and boys’ shoe manufacture, accord- 
ing to J. A. Urguhart, regional man- 
ager. The factory will be reopened 
30 days after completion of a slipper 
contract now in process. All present 
employes and possibly more will be 
offered jobs. 


®@ Edward F. Barrett, who recently 
resigned an executive position with the 
Newport plant of International Shoe 
Co., is reported to have accepted a 
position as assistant to the president 
and personnel director of a Pennsyl- 
vania shoe maunfacturing firm not 
yet identified. Barrett has been asso- 
ciated with International Shoe Co. for 
some 26 years, having served at the 
Central and Massabesic plants before 
joining the Newport staff in 1946. 


© Employment in the leather and 
leather goods industry of Manchester 
showed an increase of 250 in Sept. 
over the same month last year, accord- 
ing to the area’s Division of Employ- 
ment Security. Employment is ex- 
pected to continue at a high level in 
the New Hampshire shoe industry. 


Massachusetts 


® Involuntary petition in bankruptcy 
has been filed against Murphy & 
Escott, Inc., Holyoke, it is reported. 
The firm is alleged to have made an 
assignment for the benefit of creditors 
last July. 


® Harold Killam has been appointed 
Director of Technical Service at 
American Polymer Corp., Peabody 
manufacturer of resin emulsions and 
dispersions for use in the leather, tex- 
tile and other industries. His duties 
will involve guidance of industry use 
of Polyvinyl Acetate, Acrylic, Sty- 
rene, Butadiene and similar latices. 
Killam was formerly associated with 
Dewey & Almy Chemical Co., Cam- 
bridge. 


® Shain & Co., Inc., Boston, has 
added a new line of Jute and Compo 
filler felts used by the shoe trade and 
findings cutters for tongue linings and 
heel pods. Felts are also used by man- 
ufacturers of baseballs and gloves. 
Immediate delivery is offered. 


® A flash fire which broke out sud- 
denly this week at Service Wood 
Heel Co., Lawrence, drove out some 
75 girl employes and caused extensive 
damage to lumber owned by Russell 
Heel Co. No injuries were reported. 


® The Glendale Shoe Co., Inc., 
has been organized to manufacture 
shoes at 10 Thatcher St., Boston. The 
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firm, owned by Samuel and Charles 
Strasnick, has purchased plant assets 
of the former Kenmore Shoe Co. at 
Beverly. Authorized capital is 300 
shares, no par value. Samuel Stras- 
nick is president, while Charles Stras- 
nick is treasurer. 


® Paris Leather Co., Boston, is mov- 
ing from 74 South St. to larger quar- 
ters at 201 Essex St. on Dec. 1. Per- 
sonnel and policies are as before. 


® The Brotherhood of Shoe and 
Allied Craftsmen, Brockton inde- 
pendent union, has announced it will 
hold its constitutional convention 
Dec. 5 at union headquarters, 399 
Main St., Brockton. 


®@ Eric Shoe Co. has begun opera- 
tions in the Winston plant at 58 
Goodhue St., Salem. Principals are 
Eric Weil and Joseph Nolet, both for- 
merly of Winston Shoe Co. 


@ Ernest Norman has joined the 
sales staff of Korn Leather Co., Pea- 
body. He will handle the firm’s line 
of splits and side leathers in New 
England. 


®@ Brokers’ estimates indicate United 
Shoe Machinery Corp., Boston, will 
approach a net of $3.50 per common 
share for the fiscal year ending Feb. 


28, 1951, as compared with $2.58 in 
fiscal 1950 and $3.31 the previous 
year. On this basis, directors of USMC 
may consider an extra dividend at the 
Jan. meeting. 


New York 


® Schedules filed in the bankruptcy 
matter of Foot Modes, Inc., New 
York City footwear manufacturer, list 
liabilities at $30,908 and assets of 
$29,368. 


® Assignee’s sale of California Foot- 
wear Corp., New York footwear 
manufacturer, realized about $4,400, 
it is reported. 


® Fred Haber, Inc., New York 
handbags manufacturer, has consented 
to adjudication in bankruptcy because 
of inability to raise finances necessary 
to effectuate 25 percent settlement 
plan, it is reported. 


® Proposal to put sufficient funds 
into J. G. Menihan Corp., Rochester 
footwear manufacturer, to pay gen- 
eral unsecured creditors 20 percent 
cash has been made by Fairfield Securi- 
ties Corp of Jersey City, N. J. The 
latter also proposes to pay priority 
claims with exception of one claim of 
the U. S. Government and to pay ex- 
penses of administration. 


®@ At the Nov. 17 meeting of the 
New York Superintendents’ and 
Foremen’s Association, the follow- 
ing additional nominations were made 
for 1951 officers: Mos Rosner, 1st vice 
president; Sam Gruber, 3rd vice presi- 
dent; Jack Bernstein, board of direc- 
tors; Lou Hyman, Leo Stern for Ser- 
geant-at-Arms. Elections will be held 
Dec. 1 and officers installed Jan. 20 at 
the annual banquet. 


© Barbara Joy Footwear Corp. has 
been organized to manufacture popu- 
lar price women’s shoes at 573 Metro- 
politan Ave., Brooklyn. John Buono- 
core is president. 


® Christopher Pallazolo has suc- 
ceeded Nick Serino as fitting room 
foreman at Skippy Footwear, New 
York City. 


© Putterman Footwear Corp. is 
reported ready to open a new branch 
at Milton, Pa., with Saul Putterman 
in charge. The firm now makes wom- 
en’s and children’s California process 
footwear at its main Brooklyn plant. 


® Making room foreman Frank Sir- 
guna has left Altoona Footwear Corp. 
at Altoona, Pa. 


® Two new leather firms have been 
organized in New York City. Morris 
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Factory Management Conference Delegates 


Don’t Miss This 


See “CONTROLLED STITCHING” 


Perfect work at higher speed and 
lower cost. Good stitchers become 
perfect; poor stitchers become good. 


THE MAGIC ANSWER TO YOUR STITCHING ROOM PROBLEMS 


Between Dec. 3 and 6 
See it in action in 
ROOM 530 


Hote! New Yorker 
SAM SESERMAN 


IN ATTENDANCE 


AJAX MACHINE COMPANY 


170 SUMMER ST., BOSTON 
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MADE AT OUR MERCERSBURG TANNERY DIVISION ~ 


"SOLID AND FIRM TANNAGE, BUT MELLOW - 
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Moskowitz is principal of Continental 
Oak Leather Co., 183 William St., 
while Stephen Erlanger is principal of 
Trio Leather Co. at 45 West 34th St. 


® The Guild of Better Shoe Man- 
ufacturers will hold its warm weather 
opening during the week of Jan. 8 at 
member showrooms. A second display 
of Spring and Summer lines will be 
shown. 


® Creditors of Charlsam Footwear 
Co., 63 Tiffany Place, Brooklyn, have 
approved proposal of 100 percent set- 
tlement in deferred payments. Plan 
calls for 10 percent payable within 90 
days from date of approval with bal- 
ance payable every three months 
thereafter at rate of five percent. New 
capital totaling $25,000 was brought 
into the business by Charles Simonetti 
and another $15,000 from loans by 
principal creditors. 


® The newly revised guide to “Inter- 
national Communications — Message 
and Mail Rates and Regulations to 
Principal World Markets” is now 
available from Exporters’ Digest, 170 
Broadway, New York 7. 


® Assignee’s sale of assets of Town- 
ley-Elite Footwear, Inc., 2026 Pa- 
cific Ave., Brooklyn footwear manu- 
facturer, realized approximately $900, 
it is reported. 


® Creditors committee of Harmony 
Shoe Corp., 265 Nostrand Ave., 
Brooklyn footwear manufacturer, is 
recommending offer of 100 percent in 
deferred payments over a two-year 
period. Liabilities are reported at 
$26,261. 


® Anthony Serino is president of the 
newly-established firm of Bambi 
Footwear, 2026 Pacific St., Brooklyn. 
Matthew Cincar is vice president 
and Nicholas Serino is secretary- 
treasurer. The new firm is slated to 
start production of children’s casuals 
about Dec. 15. 


® Samuel Rappaport has joined 
Holiday Casuals of Brooklyn, pro- 
ducers of Honeybugs. Rappaport was 
formerly with Charlsam Footwear 
Corp. and will coordinate production 
at the firm’s four plants. 


® Herman Shipior, veteran fitting 
room foreman, has joined the staff of 
Van Arden Inc., Long Island City. 


®@ Ad Fried is principal of the newly- 
formed leather firm, Ad _ Fried 
Leather Co., at 28 West 32nd St, 
New York. 


® Arthur Gross has been appointed 
advertising manager of Belding Cor- 
ticelli, New York City threads man- 
ufacturer. 
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SHIPPING 


is hard on the feet too! a, iy Doves mnperes teeta econ ot 
(but Celastic* gives wrinkle-free comfort | Stezsi'acrs tit erntitireener 
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Everyone knows that a busy shipping department fore- 
man is on the go most of the day. People who make a 
living on their feet need the maximum comfort that the 
Celastic box toe provides day in and day out — for the 
wear life of the shoe. 





Celastic eliminates the major cause of discomfort in the 
toe area — wrinkled or loose linings. It is accomplished by a 
unique fusion process whereby lining, box toe and doubler 
become one, locked-tight union. Specify Celastic in the shoes 
you make — get the repeat business that comfort assures. 





UNITED SHOE MACHINERY CORPORATION SO=x< Tore 


BOSTON, MASSACHUSETTS 






*“CELASTIC” is a registered trademark of the Celastic Corporation 
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United Taped Shanks 
plus Big Markings 


For Easy Identification. 







Note the large easy-to-read numbers. Up to five numerais 
and letters may be used to show last, shoe style, shank size 
or almost any desired combination of essential information. 





The plus values of prominent and more complete 
markings are now available when you specify United 


Cer ALL taped shanks. 


These Advantages With 


United’s new combined method of taping and marking 
Taped Shanks 


gives you the marking at no extra cost. 


SS rernion. Your system of shank marking can be clearly visible on 
© No shanks weakened due the shank until bottoming. Operators and foremen have 
Pee eee ee. a constant check that the right shank is in use. 


& i ‘ . i ‘ 
Peeper Seving Secunes che Complete information about this helpful development 


right shank is in the shoe. - = 
may be obtained from your nearest United branch office. 


@ Aids inventory control. 


@ Better adhesion when in- s ba ~ 
a United Shoe Machinery Corporation 
@ Reduced possibilities of Boston, Massachusetts 


squeaking. 
Makers of clean, strong, uniform Vita-tempered steel shanks 
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® Copley Shoe Stores, Inc., 281 
Main St., Worcester, has been granted 
a charter to manufacture and retail 
shoes, slippers, handbags and rubber. 
Capitalization is $100,000. Frank L. 
Dupras is president. 


© The Sportwelt Shoe Co., North 
Easton, has begun cutting operations 
in its new factory at 13 Emerson Ave. 
where it expects to increase produc- 
tion from 200 to 300 dozen pairs 
daily. Both cutting and stitching op- 
erations will be done at the new plant, 
with finishing at the old plant. Sport- 
welt recently purchased Daly Bros. 
Shoe Co. in Harrisonburg, Va., but 
has not revealed plans for the factory. 
Daly Bros. equipment was sold at auc- 
tion this past week. 


® Honeybugs Inc., of New York, is 
introducing a new heel lift for wedgies 
which can easily be attached to shoes 
when old lifts are worn out. Lifts will 
be individually packaged along with 
three tacks and sold for 25 cents at 
retail, Andy Robbins has been ap- 
pointed sales manager of the Honey- 
debs Division. 


Virginia 
® William Weinbrot has joined the 
executive staff of E-Z Tred Shoe Co. 
in Portsmouth, Va. 


California 

® Credit for becoming the first 
private school to establish a course in 
foot posture and correct shoe fitting 
goes to Orange County School of Fine 
Arts in Anaheim. With the coop- 
eration of the National Foot Health 
Council, the school has developed a 
program in teaching foot posture and 
correct shoe fitting. 


Canada 

® The Shoe Manufacturers Associa- 
tion of Canada, the Tanners’ Associa- 
tion of Canada, and the Canadian 
Shoe Retailers Association have joined 
the newly organized Men’s Fashion 
Council of Canada, aimed at provid- 
ing a central authority for explaining 
trade fashions to the public. 


® Canada’s Department of National 
Defense has contracted for 250,000 
pairs of shoes for its armed forces. 
The order will be divided among some 
dozen Canadian shoe manufacturers 
and will cost close to $1,500,000, the 
largest order of its kind placed by the 
Department in recent years. 


® Adelard Guay, Inc., Quebec City 
footwear manufacturer, is reported to 
have made an assignment for the 


benefit of creditors. 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





St. Louis Representation 


ESTABLISHED Tanners Agent interested in 
obtaining a high grade line of Cut Soles, also 
Flexible Splits for the St. Louis Territory. 
Address L-9, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 





For Sale 


1—72” Slocomb Ironing Machine with motors 

1—72” Stehling Fleshing Machine with motors 

1—New Prosperity Press 

1—72” Baker Layton Fleshing Machine with 
motors 

1—72” Whitney Fleshing Machine with motors 
(can be converted into Unhairing machine) 

Address L-7, c/o Leather and Shoes, 300 W. 

Adams St., Chicago 6, III. 





For Sale — 
CREAM SHEARLING 


Combination Tanned 
yy” and y4” 





TEXAS PICKLED PACKER 
GOATSKINS 


TEXAS SKIN PROCESSING CO. 
Shearling Tanners 


908 S. MEDINA St., 
SAN ANTONIO 7, TEXAS 





Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch. for each insertion under ‘Help 
Wanted”’ and ‘‘Special Notices’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
coneerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 














Help Wanted 





Production Engineer Wanted 
EXPERIENCED in quality control production 
planning, cost control and methods, by pro- 
gressive, long etsablished Ohio factory making 
leather and kindred products. 

Career open for trained aggressive man, 
age 25 to 40 years. State Salary thinking. 
Address L-8, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, IIl. 





Expert Color Matcher 
A particularly fine lacquer man wanted. Good 
opportunity. Box X-3, c/o Leather and Shoes, 
20 Vesey St., New York 7, N. Y. 





Situations Wanted 





Tanner 


TANNER with 30 years experience in tanning 
and currying Belting, Oak, Chrome, Chrome 
Retan Packing Leather; Textile Leathers; 
Sole, oak, chrome, and retan; Lace Leathers; 
Glove leather. Can go anyplace and give best 
of references. Address K-8, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, IIl. 





Salesman 


EXPERIENCED SALESMAN calling on shoe 
manufacturers in Pennsylvania, Maryland, and 
Virgina wants line of upper leather and sheep- 
vania. Address L-3, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, III. 


Roller-—Non Roller 
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Smooth metal work 
Formed tongues > 


ful lines 
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BOUGHT — SOLD 


Titaniums — Lithopone — 
Zinc Oxides — 

Dyes — Chemicals — Extracts 
Bichromates — Oils — Waxes 
Greases — Residues 
By-Products — Wastes 


CHEMICAL SERVICE CORP. 
80-02 Beaver St., New York 5, N.Y. 
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Coming Events 


Deaths 


Advetisers Index 





Dec. 4-6, 1950— Factory Management 
Conference, sponsored by National Shoe 
Manufacturers Assn. Hotel New Yorker, 
New York City. 


Jan. 13, 1951 — 7th Annual Banquet oi 
New England Shoe Forenmien and Super- 


intendents’ Association, Inc., Hotel Stat- 


ler, Boston. 


Jan. 13-17, 1951—37th annual MASRA 
Convention and Mid-Ailantic Shoe Show. 
Sponsored jointly by Middle Atlantic Shoe 
Travelers Assn. and Middle Atlantic Re- 
tailers Assn. The Benjamin Franklin, 
Philadelphia. 


Jan. 20, 1951—Annual Banquet of New 
York Shoe Superintendents’ and Foremen’s 
Association, Hotel Granada. 


March 6-7, 1951 — Fall Leather Show. 
Sponsored by Tanners’ Council of America, 
Inc. The Waldorf-Astoria, New York City. 


March 4-7, 1951 — Semi-Annual Allied 
Shoe Products and Style Exhibit for Fall. 
Hotel Belmont-Plaza, New York. 


April 15-18, 1951—Fifth Annual Fall 
Shoe Show, sponsored by St. Louis Shoe 
Manufacturers Association. Hotel Statler 
and other leading St. Louis hotels. 


April 30-May 2, 1951—Spring Meeting, 
Tanners’ Council of America, Inc. Castle 
Harbour Hotel, Bermuda. 


June 11-14, 1951—1951 annual meeting 
of American Leather Chemists Associa- 
tion. Hotel Griswold, Groton, Conn. 


Oct. 29-Nov. 1, 1951—National Shoe 
Fair, sponsored by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association. Palmer House and 
other hotels, Chicago. 


Joseph E. Harding 


. . . 78, shoe factory executive, died 
recently at his home in Brookline, 
Mass., after a protracted illness. Born 
in Woburn, Mass., he was at one time 
a member of the firms of Boyd-Welsh, 
Inc., St. Louis, and John Foster’ Co., 
Beloit, Wis. During his long and ac- 
tive career both in this country and 
in Europe, he was associated with other 
shoe manufacturing firms including 
T. G. Plant Co., Boston; F. L. Popper 
Co., Austria; Harding Sons Co., Roch- 
ester, N. Y.; Endicott-Johnson, Os- 
wego, N. Y.; Harry Husk Co., New- 
buryport, Mass.; Charles Meis Shoe 
Mfg. Co., Cincinnati, O.; and Dart- 
mouth Shoe Co., Brockton, Mass. 


Harding entered the employ of 
United Shoe Machinery Corp. in 1937 
and was connected with the Littleway 
Department of the firm’s Boston head- 
quarters until his retirement in 1942. 
During the past few years, he was 
active with several other New Eng- 
land shoe firms until his recent illness. 


He leaves his wife, Mary D.; a 
daughter, Marguerite; a sister, Mrs. 
Gardiner Leach; and two brothers, 
Charles and Paul. 


Arthur J. Sokalner 
. . . 46, hides and skins broker, died 


recently at the University of Penn- 
sylvania Hospital in Philadelphia. He 
was a partner in the firm of Sokalner 
Brothers, hides and skins brokers. 
Active in organizational affairs, he 
was former vice president and treas- 
urer of the Federation of Jewish Char- 
ities of Trenton, N. J., the Masons, 
B’nai B’rith, and many others. 
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BABY CALF LEATHERS 


BOSTON—Bergman & Brookhouse, 112 Beach St. 
ST. LOUIS—Geo. J. Bucher, 1802 Locust St. 
MILWAUKEE—H. |. Stewart, 918 North 4th St. 
ENGLAND—Davis Canadian Leathers Ltd., 


DAVIS LEATHER INC. 


TWO PARK AVENUE, NEW YORK 16, NEW YORK 


Specializing in high grade full chrome calf leathers for the shoe, handbag and novelty trade 
in an extensive range (162 shades) of Ultra High Style Colors. 


DOMINION CALF LEATHERS 


CINCINNATI—J. R. Kueven, 626 Broadway. 
CALIFORNIA—A. J. & J. R. Cook Co. 
LOS ANGELES—1I220 Maple Ave. 

SAN FRANCISCO—237 Eighth St. 





AGENTS 


NEW YORK AREA 


R. A. Brea 
2 Park Avenue 


TANNERY— DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 








42 


LEATHER and SHOES 


November 25, 1950 























MR. COBBLERIGHT foresees a big year 


| m ALLIGATOR GRAIN LEATHERS 






\\ 
\\ 










ALL signs point to a big season in Alligator Grain Leathers 
. . . For today’s smart designers are specifying it for 
vamps, backs, trims, — yes and for the complete shoe too! 


Be ready to meet this trend with your regular and 





supplementary lines. 


_— 


pa ont 


get the jump on competition now 


Mr. Cobbleright’s superior Alligator grain in NEW wanted 
colors look so genuine . . . but sell for dollars less. They are 


available Now for immediate delivery. 





Follow Mr. Cobbleright’s forecast as you have in the past... 


get the jump on competition now, for a bigger profit year. 





Yuet tear off and! N. BREZNER & COMPANY, Inc. 
1) te rs , 145 SOUTH STREET, BOSTON 11, MASS. © TANNERY: PENACOOK, N. H. 


RAR oe ee dk es 2 rh i gencadasteadausesaaaddaadauansendsdaaaaaats 
a | 


f(a () | CO Seen re ane ne PEE Err rrr rr rere rr crtrrcecet 
Mr. Cobbleright will gladly 
send you free swatches and 
prices. 





THERE'S 
MORE 
SPICE 
TO THIS 


Seasoning! 


Here’s how tanners get better seasoning power—and 
slice operation costs! 


The even color transfer and streak-free efficiency 
of patented Jenkins’ METLKOR — the cylinder 
brush that lasts 3 to 12 times longer — cuts season- 
ing time to a minimum. Their tough moisture- 
resistant aluminum or cold drawn steel cores won’t 
sag or split, are evenly balanced. 


METLKOR bristle can be replaced! This patented 
construction has tuft-set bristle set in notched flat 
corrosion-resistant wire, wound on metal cores and 
sealed in with solvent-water-proof baked plastic 
cement. This unique construction makes 
METLKOR brushes easy to keep clean. 


Whatever the process, whether it’s seasoning or 
buffing, there’s a METLKOR to fit your needs. If 
you have a special brush problem, call on us, or 
write: M. W. Jenkins’ Sons, Inc., Cedar Grove, 
Essex County, N. J. 


TANNERS- 


METEKOR 


BRUSHES FOR: 


Seasoning 
Brushing 

Bolster Washing 
Oiling off 
Buffing 

Dusting off 
Sponging 
Conveyors 
Feeding 
Conveyor scrubbing 
Penetrating 
Hide wetting 
Coloring 


M. W. JENKINS SONS, INC. 


73 YEARS OF INDUSTRIAL BRUSH KNOW-HOW 
Cedar Grove, Essex County, New Jersey 








